


AL IGN YOUR BRAND WITH  THE  VALUES OUR
INDUSTRY  TRUSTS
Par tner ing  wi th  the  SCAA Event  pos i t i ons  your  company as  a  lead ing 
p re sence  a t  the  show and in  the  spec ia l ty  co f fee  indus t ry.  Your  b rand 
wi l l  seamles s ly  in tegra te  in to  the  exper ience  o f  the  a t tendee ,  where  the 
exc i tement  o f  the  event s  and compet i t i ons ,  the  subs tant ia l  focus  on 
qua l i ty  and sus ta inab le  p rac t i ce s ,  and the  in te rnat iona l  connect iv i ty  o f 
a  g loba l  communi ty  wi l l  natu ra l ly  become as soc ia ted  wi th  your  b rand .  
These  emot iona l  e lement s  wi l l  deve lop  a  congruency wi th  your  b rand 
that  the  a t tendee wi l l  cont inue to  va lue  long af te r  the  end of  the  show.  
The  ac t iv i t i e s  o f  the  show,  cente red  a round qua l i ty,  su s ta inab i l i ty,  and 
p ro fes s iona l  deve lopment ,  d r ive  engagement  among the  spec ia l ty  co f fee 
communi ty  and your  b rand wi l l  be  p rominent ly  d i sp layed .   Our  a t tendee 
base  i s  made up  o f  key bus ines s  p layer s  ac ro s s  a l l  face t s  o f  the  indus t ry,  o f 
whom over 75% ei ther author ize or recommend purchas ing decis ions ,  p lac ing 
your products  and service in di rect  prox imity of an important audience.

FACE TO FACE CONNECT IONS ; 
D IG ITAL APML IF ICAT ION
The unique oppor tuni ty of  a show l i ke  the SCAA Event  i s  to  engage 
d i rect ly  wi th  thousands  o f  co f fee  p ro fes s iona l s ,  mak ing per sona l  connect ions 
in  rea l - t ime and deve lop ing  an expans ive  network  o f  contac t s  and 
bus ines s  re la t ionsh ip s .   But  in te rac t ions  ex tend wel l  beyond the phys i ca l  event .  
P rov id ing  max imum va lue  to  our  sponso r s  i s  f i r s t  and fo remos t  in  our  minds 
and our  p rograms a re  deve loped to  not  on ly  pos i t i on  the  sponso r ’ s  b rand a t 
the  show,  but  to  ex tend those  benef i t s  to  our  s ign i f i cant  d ig i ta l  communi ty 
as  we l l .  Us ing  techno logy such as  dev ice  app l i ca t ions ,  cus tomized 
soc ia l  med ia  campaigns ,  QR  codes  and embedd ing featu res  we dr ive  b rand 
conver sa t ions  pas t  the  show ha l l  door s  and in to  the  houses  o f  our  d ig i ta l 
a t tendee aud ience  befo re ,  dur ing  and af te r  the  show.    

LONG STAND ING PARTNERSH I PS  D I RECTED BY 
YOUR NEEDS
We are  ded ica ted to  fo s te r ing  long- te rm re la t ionsh ip s  wi th  our  par tner s . 
As  a  re su l t ,  we ex tend a  f i r s t  r igh t  o f  re fusa l  po l i cy  to  a l l  re tu rn ing  sponso r s . 
P lease  note  that  the re  a re  two except ions  to  th i s  fo rmat ,  inc lud ing SCAA’ s 
Of f i c ia l  Hos t  and Po r t ra i t  Count ry  ca tegor ie s ,  a s  these  a re  se lec ted  f rom a 
fo rmal  b idd ing  p roces s .

position your brand to be a key element in the 
world’s largest annual gathering 
of industry stakeholders.
The SCAA Event  d raws the  wor ld ’ s  l ead ing cof fee  p ro fes s iona l s  and compan ies - f rom CEO’ s 
and co rpo ra te  leader s  to  spec ia l i zed  loca l  and reg iona l  cha ins ,  s ta r t -up  manufac tu re r s  and 
re ta i le r s ,   p roducer s  f rom around the  g lobe  rep resent ing  every  g rowing reg ion  and devoted , 
pas s ionate  ind iv idua l s  f rom every  walk  o f  l i fe  wi th in  the  indus t ry.  I f  your  company has 
connect ions  to  the  cof fee  indus t ry  in  any way,  The  SCAA Event  i s  the  bes t  oppor tun i ty  to 
max imize  your  inves tment  and reach your  ta rget  cus tomer  demograph ic .

Contact us today by emailing sponsorship@scaa.org. We have a sponsorship package that is exactly 
what you’re looking for-even if it’s not listed in this brochure. Our creative team of business development 
engineers, are ready to craft a package that meets your needs and exceeds your expectations.

A  BR IGHTER 
FUTURE 
BECAUSE OF 
YOUR 

PARTNERSH I P
The Event is a key 
revenue generator that 
directly impacts our ability 
to pursue the miss ion 
of developing, recognizing, 
and promoting specialty 
coffee. Your partnerships 
h e l p  u s  m e e t  t h e 
c h a l l e n g e s  o f  a  r a p i d l y 
c h a n g i n g  i n d u s t r y  a n d 
e n s u r e  a  p r o s p e r o u s 
f u t u r e  f o r  a l l   i n v o l e d . 
W h e n  y o u  s u p p o r t 
T h e  E v e n t ,  y o u ’ r e  n o t 
o n l y  e n g a g i n g  w i t h 
o u r  c o r e  c o m m u n i t y 
o f  c o f f e e  p r o f e s s i o n a l s 
a n d  d e c i s i o n  m a k e r s ; 
y o u ’ r e  p l e d g i n g  y o u r 
c o m m i t m e n t  t o  a 
b e t t e r  p r o d u c t  a n d  a 
m o r e  r e s p o n s i b l e  way 
of doing business.



we may be the specialty coffee association of america, 
but we welcome a DIVERSE and 
INTERNATIONAL audience.

WE’RE READY TO EXCEED YOUR EXPECTATIONS.

Katy Gould ing ,  Bus iness  Deve lopment Manager  l   562 .624.4 100 ext .  4 1 1 1  l  sponsor sh ip@scaa.org

NEARLY 
10 ,000 

ATTENDEES 
FROM OVER 

75 
COUNTR IES

OVER 75% 
E ITHER 

AUTHOR IZE 
OR  RECOMMEND 

PURCHAS ING 
DECEC IS IONS

   

 

“We were over the top excited about the impact 
we were able to have and exposure on our 
business after the event. The tours and brand 
recognition really turned out to be a positive. 
It was worth the spend based on the excitement 
it generated for our people, the fun we had and 
the new friends we made. We were able to use 
this as a launching pad for our new branding 
and confirmed that it was the right direction 
for us by the feedback we received from both 
attendees and business partners.” 

—Katy Dutt, Director of Tactical Marketing, Boyd’s 
Coffee, 2012 Official Host Sponsor 

700+
EXH IB I TOR 
BOOTHS 

REPRESENT ING 
OVER 20 

PRODUCTS  & 
SERV ICES

MORE 
THAN 70                  

PRESS  OUTLETS 
INCUDING 

MAIN  STREAM 
MED IA

NEARLY 
50% ARE IN 

THE  RETA IL  OR 
WHOLESALE 
CATEGOR IES

SYMPOS IUM, 
THE EXECUTIVE 

SER IES , 
FEATUR ING 

400 INDUSTRY 
LEADERS



CHOOSE S IX FROM THE FOLLOWING SEVEN OPTIONS:
• 	Regis t rat ion area s ign with customized QR code l ink ing back to a web s i te or  download of your choice
• 	Custom socia l  media vi ra l  campaign hosted via the SCAA Facebook page. Campaign type on a f i r s t  come, 
	 f i r s t  serve bas i s .
• 	 SCAA blog advert i s ing package (specia l  sponsor promotional  pr ice of $2500)
• 	Meet ing Space – Opportunity to schedule pr ivate meet ing space at the Convent ion Center or  Hote l  locat ion 	
	 f ree of room rental  use fee.  Conf i rmation based on f inal  schedul ing by the SCAA.
• 	Special  Event:  SCAA Events Team to help coordinate Sponsor ’ s  Special  Event.  Al l  event costs  are exclus ive of this  	
	 sponsorship agreement. 
•  	Addit ional  Compl imentary Expos i t ion Badges 
• 	One VIP Hote l  Room stay for  (3) nights

PRE-EVENT BENEFITS : 
•	 Logo recognit ion in a minimum of one Event attendee e-b last
• 	Your organizat ion wi l l  be featured in the Event i s sue of the Chronic le with a br ief  welcome message, 
	 logo and photograph*
• 	Dedicated recognit ion page on Event webs i te inc luding opt ion to inc lude video or photo,  br ief  market ing 
	 message and webs i te l ink .  L inked web button to Host  webpage from the home page of Event webs i te . 

AT-EVENT BENEFITS :  
• 	 Opportunity to donate product to the exc lus ive on-s i te press  & media gif t  lounge
•	 Ful l  booth l i s t ing upgrade on the off ic ia l  SCAA Event smart phone app (avai lable to exhib i t ing sponsors)
• 	SCAA Media K i t :  Organizat ion wi l l  be recognized as the SCAA Off ic ia l  Host  to a l l  media contacts  at  conference;  	
	 Media K i t  d i s t r ibuted free on-s i te in the press  room
• 	Off ic ia l  SCAA Expos i t ion Guide:  Logo Recognit ion and opportunity to inc lude a market ing message in the 
	 Off ic ia l  SCAA Expos i t ion Guide,  d is t r ibuted free on s i te to each attendee 
• 	The Morning Cup: Logo Recognit ion as the SCAA Off ic ia l  Host  in the conference dai ly newspaper 
• 	Expos i t ion S ignage: 
	 Logo recognit ion on 2 major d i rect ional/ indoor welcome s igns 
	 Logo recognit ion on 2 exhib i t ion hal l  entrance s igns 
	 Logo recognit ion on 1  exhib i t ion hal l  s ign 
• 	Al l  SCAA Off ic ia l  Host  s taff  receives a Sponsor R ibbon for thei r  show badges (must be picked up at regis t rat ion)
• 	Exposit ion Attendee Badges: Registration is required by the pre-show cut-off date for al l complimentary registrations. 	
	 Ten (10) Complimentary Trade Show Badges; Up to ten (10) additional Discounted Trade Show Badges 

POST EVENT BENEFITS : 
• 	The Chronic le :  Acknowledgement as the SCAA Off ic ia l  Host  in a post  event recognit ion piece 
•	 The Chronic le Ad Space:  Ful l  Page,  4 co lor  ad space credit  to be used with your provided artwork
• 	SCAA Partner Logo:  Use of off ic ia l  SCAA Partner Logo unt i l  the end of the event year 
• 	Webs i te L ink :  Inc lus ion on the SCAA off ic ia l  event webs i te for  up to 90 days after  the event

*	 TO PARTICIPATE IN THE EVENT ISSUE, SPONSORSHIP MUST BE CONFIRMED PR IOR TO NOVEMBER 1ST,  2012

OFFICIAL HOST
$65,000 (OR HIGHEST BIDDER)

• E X C L U S I V E  S P O N S O R S H I P •
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PORTRAIT COUNTRY
$50,000 (OR HIGHEST BIDDER)

• E X C L U S I V E  S P O N S O R S H I P •

CHOOSE F IVE FROM THE FOLLOWING S IX OPTIONS:
•	 Regis t rat ion area s ign with customized QR code l ink ing back to a web s i te or  download of your choice.
•	 Custom socia l  media vi ra l  campaign hosted via the SCAA Facebook page. Campaign type on a f i r s t  come,
	 f i r s t  serve bas i s .
• 	 SCAA blog advert i s ing package (specia l  sponsor promotional  pr ice of $2500)
• 	Meet ing Space – Opportunity to schedule pr ivate meet ing space at the Convent ion Center or  Hote l  locat ion 		
	 f ree of room rental  use fee.  Conf i rmation based on f inal  schedul ing by the SCAA. 
• 	Specia l  Event :  SCAA Events Team to help coordinate Sponsor ’ s  Specia l  Event .  Al l  event costs  are exc lus ive of th is  	
	 sponsorship agreement. 
•  	Addit ional  Compl imentary Expos i t ion Badges 

PRE-EVENT BENEFITS : 
•	 Logo recognit ion in a minimum of one Event attendee e-b last
• 	Your organization wil l  be featured in the Event i s sue of the Chronic le with a br ief welcome message, 
	 logo and photograph* 
• 	Dedicated recognit ion page on event webs i te inc luding opt ion to inc lude video or photo,  br ief  market ing message 	
	 and webs i te l ink .  L inked web button to Port ra i t  Country webpage from the home page of event webs i te . 

AT-EVENT BENEFITS :  
• 	 Opportunity to donate product to the exc lus ive on-s i te press  & media gif t  lounge
•	 Ful l  booth l i s t ing upgrade on the off ic ia l  SCAA Event smart phone app (avai lable to exhib i t ing sponsors)
• 	Welcome Reception & Opening Ceremony: Opportunity to provide up to a pre-recorded 5-minute video loop to play as attendees 	
	 gather, along with an opportunity for your representative to address attendees with a 5-minute “Welcome Message” 
• 	SCAA Media K i t :  Organizat ion wi l l  be recognized as the Port ra i t  Country to a l l  media contacts  at  Event ;  		
	 Media K i t  d i s t r ibuted free on-s i te in the press  room
• 	Off ic ia l  SCAA Expos i t ion Guide:  Logo Recognit ion and opportunity to inc lude a market ing message in the 
	 Off ic ia l  SCAA Expos i t ion Guide,  d is t r ibuted free on s i te to each attendee 
•	 The Morning Cup: Logo Recognit ion as the Port ra i t  Country in the conference dai ly newspaper 
• 	Expos i t ion S ignage: 
	 Logo recognit ion on 1  major d i rect ional/ indoor welcome s igns 
	 Logo recognit ion on 1  exhib i t ion hal l  entrance s igns 
	 Logo recognit ion on 1  exhib i t ion hal l  s ign 
• 	Lecture Room: Exc lus ive use of a lecture room seat ing up to (200) guests .  Port ra i t  Country presentat ions 
	 scheduled for  two pr ime t ime s lots .  The space and one set-up with standard bui ld ing furni ture are inc luded. 		
	 Sponsor may decorate or rent furni ture at sponsor ’ s  expense. 
• 	Exposit ion Attendee Badges: Registration is required by the pre-show cut-off date for al l complimentary registrations. 		
	 Ten (10) Complimentary Trade Show Badges; Up to ten (10) additional Discounted Trade Show Badges 
• 	Al l  Port ra i t  Country staff  receives a Sponsor R ibbon for thei r  show badges (must be picked up at regis t rat ion)

POST EVENT BENEFITS : 
• 	The Chronic le :  Acknowledgement as the SCAA Off ic ia l  Host  in a post  event recognit ion piece 
•	 The Chronic le Ad Space:  Ful l  Page,  4 co lor  ad space credit  to be used with your provided artwork
• 	SCAA Partner Logo:  Use of off ic ia l  SCAA Partner Logo unt i l  the end of the event year 
• 	Webs i te L ink :  Inc lus ion on the SCAA off ic ia l  event webs i te for  up to 90 days after  the event

*	 TO PARTICIPATE IN THE EVENT ISSUE, SPONSORSHIP MUST BE CONFIRMED PR IOR TO NOVEMBER 1ST,  2012
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CHOOSE F IVE FROM THE FOLLOWING S IX OPTIONS:
•	 Regis t rat ion area s ign with customized QR code l ink ing back to a web s i te or  download of your choice.
•	 Custom socia l  media vi ra l  campaign hosted via the SCAA Facebook page. Campaign type on a f i r s t  come, 
	 f i r s t  serve bas i s .
• 	 SCAA blog advert i s ing package (specia l  sponsor promotional  pr ice of $2500)
• 	Sponsor Indoor Hal lway Banner
• 	Special  Event:  SCAA Events Team to help coordinate Sponsor ’ s  Special  Event.  Al l  event costs  are exclus ive of this  	
	 sponsorship agreement 
• 	Addit ional  Compl imentary Expos i t ion Badges 

PRE-EVENT BENEFITS : 
•	 Logo recognit ion in a minimum of one Event attendee e-b last
• 	Your organizat ion wi l l  be featured in the Event i s sue of the Chronic le with a br ief  welcome message and 
	 logo recognit ion* 
• 	Logo recognit ion on the SCAA off ic ia l  Event webs i te ,  inc luding a hot l ink (di rect  l ink) to your company 		
	 webs i te f rom our sponsor page

AT-EVENT BENEFITS :  
• 	 Opportunity to donate product to the exc lus ive on-s i te press  & media gif t  lounge
•	 Ful l  booth l i s t ing upgrade on the off ic ia l  SCAA Event smart phone app (avai lable to exhib i t ing sponsors)
• 	SCAA Media K i t :  Organizat ion wi l l  be recognized as the Off ic ia l  D iamond Sponsor to a l l  media contacts  at 
	 Event ;  Media K i t  d i s t r ibuted free on-s i te at the press  room
• 	Off ic ia l  SCAA Expos i t ion Guide:  Logo Recognit ion and opportunity to inc lude a market ing message in the 
	 Off ic ia l  SCAA Expos i t ion Guide,  d is t r ibuted free on s i te to each attendee 
• 	The Morning Cup: Logo Recognit ion as the Off ic ia l  D iamond Sponsor in the conference dai ly newspaper 
• 	Expos i t ion S ignage: 
	 Logo recognit ion on 2 exhib i t ion hal l  entrance s igns 
	 Logo recognit ion on 1  exhib i t ion hal l  s ign 
• 	Expos i t ion Attendee Badges :  Regis t rat ion i s  required by the pre-show cut-off  date for  a l l  compl imentary 
	 regis t rat ions .  Ten ( 10) Compl imentary Trade Show Badges ;  Up to ten ( 10) addit ional  D iscounted Trade Show 	
	 Badges 
• 	All Official Diamond Sponsor staff receives a Sponsor Ribbon for their show badges (must be picked up at registration)

POST EVENT BENEFITS : 
• 	The Chronic le :  Acknowledgement as the SCAA Off ic ia l  Host  in a post  event recognit ion piece 
•	 The Chronic le Ad Space:  Ful l  Page,  4 co lor  ad space credit  to be used with your provided artwork
• 	SCAA Partner Logo:  Use of off ic ia l  SCAA Partner Logo unt i l  the end of the event year 
• 	Webs i te L ink :  Inc lus ion on the SCAA off ic ia l  event webs i te for  up to 90 days after  the event

*	 TO PARTICIPATE IN THE EVENT ISSUE, SPONSORSHIP MUST BE CONFIRMED PR IOR TO NOVEMBER 1ST,  2012

DIAMOND SPONSOR
$40,000 (OR HIGHEST BIDDER)

• E X C L U S I V E  S P O N S O R S H I P •

-5-



PLATINUM SPONSOR
$20,000

• T H R E E  S P O N S O R S H I P S  AVA I L A B L E •

CHOOSE THREE FROM THE FOLLOWING FOUR OPTIONS:
• 	Logo recognit ion and webs i te l ink in one SCAA Attendee pre-show eblast
• 	Opt ion to provide video message on current year video page of the event webs i te
• 	Sponsor Indoor Hal lway s ign
• 	Addit ional  Compl imentary Expos i t ion Badges 

PRE-EVENT BENEFITS : 
•	 Logo recognit ion on the SCAA off ic ia l  Event webs i te ,  inc luding a l ink to your company websi te f rom our 
	 sponsor page

AT-EVENT BENEFITS :  
• 	 Opportunity to donate product to the exc lus ive on-s i te press  & media gif t  lounge
•	 Ful l  booth l i s t ing upgrade on the off ic ia l  SCAA Event smart phone app (avai lable to exhib i t ing sponsors)
• 	SCAA Media K i t :  Organizat ion wi l l  be recognized as a P lat inum Sponsor to a l l  media contacts  at  Event ;  		
Media K i t  d i s t r ibuted free on-s i te at the press  room
• 	Off ic ia l  SCAA Expos i t ion Guide:  Logo Recognit ion and opportunity to inc lude a market ing message in the 
	 Off ic ia l  SCAA Expos i t ion Guide,  d is t r ibuted free on s i te to each attendee 
• 	The Morning Cup: Logo Recognit ion as a P lat inum Sponsor in the event dai ly newspaper 
•	 Expos i t ion S ignage: 
	 Logo recognit ion on 1  exhib i t ion hal l  entrance s ign 
	 Logo recognit ion on 1  exhib i t ion hal l  s ign 
• 	Expos i t ion Attendee Badges :  Regis t rat ion i s  required by the pre-show cut-off  date for  a l l  compl imentary 
	 regis t rat ions .  E ight (8) Compl imentary Trade Show Badges ;  Up to e ight (8) addit ional  D iscounted Trade Show 	
	 Badges 
•	 Al l  P lat inum Sponsor s taff  receives a Sponsor R ibbon for thei r  show badges

POST EVENT BENEFITS : 
• 	The Coffee Chronic le :  Acknowledgement as a P lat inum Sponsor in a post  event recognit ion piece 
• 	Webs i te Di rect  L ink :  Inc lus ion on the SCAA off ic ia l  event webs i te for  up to 90 days after  the event 
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Connect with Attendees l ike never before!  The SCAA Event 
smart phone* app makes i t  eas ier  than ever for  attendees to get 
around the show, f ind out about event schedules and Sk i l l  Bui ld ing Workshops , 
and bui ld f loor p lan i t inerar ies and exhib i tor  appointments .  The app sponsorship 
i s  a high impact way to connect di rect ly with attendees by being a key visual 
partner in this  new and exci t ing Event offer ing.

CHOOSE TWO FROM THE FOLLOWING THREE OPTIONS:
•	 Opt ion to provide video message on SCAA Event webs i te
•	 Sponsor Indoor Hal lway S ign
•	 Addit ional  compl imentary Expos i t ion badges

PRE-EVENT BENEFITS : 
•	 Event i s sue of the Chronic le :  Logo recognit ion and acknowledgement as the Smart Phone App Sponsor**
• 	Logo recognit ion on the SCAA off ic ia l  Event webs i te on the Sponsor Recognit ion Page
•	 Logo recognit ion in a l l  pre-event e-b lasts  where the app i s  ment ioned 
•	 Logo recognit ion in a l l  pre-event ads or  promos where the app i s  ment ioned

AT-EVENT BENEFITS :  
• 	 Exc lus ive logo recognit ion within the app i t se l f
• 	 Logo recognit ion on al l  s ignage where the app i s  promoted
•	 Opportunity to donate product to the exc lus ive on-s i te press  & media gif t  lounge
•	 The Morning Cup:  Logo recognit ion as app sponsor in dai ly event newspaper

POST EVENT BENEFITS : 
• 	The Specia l ty Coffee Chronic le :  Acknowledgement as the app sponsor in a post  event recognit ion piece
•	 Websi te Di rect  L ink :  inc lus ion on the SCAA off ic ia l  event webs i te for  up to 90 days after  the event

*Avai lable for  iPhone, iPad & Android as a nat ive app download. 

** TO PARTICIPATE IN THE EVENT ISSUE, SPONSORSHIP MUST BE CONFIRMED PR IOR TO NOVEMBER 1ST,  2012

*NEW* EVENT SMART PHONE 
APP SPONSOR $20,000
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GOLD SPONSOR
$15,000

• S P O N S O R S H I P S  AVA I L A B L E •

WELCOME RECEPTION SPONSOR       TRANSLATION CO-SPONSOR (2)       LANYARDS	      ROASTERS GUILD PARTY

CHOOSE TWO FROM THE FOLLOWING THREE OPTIONS:
• 	Opt ion to provide video message on current year video page of the event webs i te
• 	Addit ional  Event S ignage
• 	Addit ional  Compl imentary Expos i t ion Badges 

PRE-EVENT BENEFITS : 
• 	Logo recognit ion on the SCAA off ic ia l  Event webs i te on the Sponsor Recognit ion Page 

AT-EVENT BENEFITS :  
• 	 Opportunity to donate product to the exc lus ive on-s i te press  & media gif t  lounge
• 	SCAA Media K i t :  Organizat ion wi l l  be recognized as Gold Sponsor to a l l  media contacts  at  conference; 
	 Media K i t  d i s t r ibuted free on-s i te at the press  room
• 	Off ic ia l  SCAA Expos i t ion Guide:  Logo Recognit ion in the Off ic ia l  SCAA Expos i t ion Guide,  d is t r ibuted free on s i te 	
	 to each attendee 
• 	The Morning Cup: Logo Recognit ion as a Gold Sponsor in the event dai ly newspaper 
•	 Expos i t ion S ignage:
	 Logo recognit ion on 1  exhib i t ion hal l  entrance panel 
	 Logo recognit ion on 1  exhib i t ion hal l  s ign 
•	 Logo recognit ion on sponsored event s ignage
• 	Expos i t ion Attendee Badges :  Regis t rat ion i s  required by the pre-show cut-off  date for  a l l  compl imentary 
	 regis t rat ions .  S ix  (6) Compl imentary Trade Show Badges ;  Up to s ix  (6) addit ional  D iscounted Trade Show Badges 
•	 Al l  Gold Sponsor s taff  receives a Sponsor R ibbon for thei r  show badges (must be picked up at regis t rat ion)

POST EVENT BENEFITS : 
• 	The Chronic le :  Acknowledgement as a Gold Sponsor in a post  event recognit ion piece 
• 	Webs i te L ink :  Inc lus ion on the SCAA off ic ia l  event webs i te for  up to 90 days after  the event
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SATELLITE CAFÉ SPONSOR
$15,000—$7,500

• T H R E E  S P O N S O R S H I P S  AVA I L A B L E •

Share your coffee with attendees in a retai l  sett ing by secur ing one of our two Event 
Sate l l i te Cafes .  Each café wi l l  be located in high t raff ic  areas and wi l l  inc lude a branded 
st ructure.

CHOOSE TWO FROM THE FOLLOWING THREE OPTIONS:
•	 Logo recognit ion and webs i te l ink in one SCAA  Attendee pre-show eblast
•	 Addit ional  compl imentary Expos i t ion badges
•	 Opt ion to provide video message on the current year video page of the event webs i te

PRE-EVENT BENEFITS : 
• 	Logo recognit ion on the SCAA off ic ia l  Event webs i te on the Sponsor Recognit ion Page 

AT-EVENT BENEFITS :  
• 	 Opportunity to donate product to the exc lus ive on-s i te press  & media gif t  lounge
•	 Off ic ia l  Event Expos i t ion Guide:   each Café wi l l  get one ful l  page to promote thei r  café menu
•	 The Morning Cup:  Logo recognit ion as Sate l l i te Café in dai ly event newspaper
•	 Al l  Sate l l i te s taff  wi l l  receive sponsor r ibbon for thei r  show badges (must be picked up at regis t rat ion)

POST EVENT BENEFITS : 
•	 The Specia l ty Coffee Chronic le :   Acknowledgement as a Sate l l i te Café sponsor in a post  event recognit ion piece
•	 Websi te L ink :  inc lus ion on the SCAA off ic ia l  event webs i te for  up to 90 days after  the event
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SILVER SPONSOR
$7,500

• S P O N S O R S H I P S  AVA I L A B L E •

MEMBERSHIP BOOTH        SCAA STORE        PRESS & MEDIA ROOM        

CUPPING EXCHANGE        RESOURCE CENTER BAGS

SILVER SPONSORSHIP INCLUDES:
• 	Opt ion to provide video message on current year video page of the event webs i te
• 	Addit ional  Compl imentary Expos i t ion Badges 

PRE-EVENT BENEFITS : 
• 	Logo recognit ion on the SCAA off ic ia l  Event webs i te on the Sponsor Recognit ion Page 

AT-EVENT BENEFITS :  
•  	Off ic ia l  SCAA Expos i t ion Guide:  Acknowledgement in the Off ic ia l  SCAA Expos i t ion Guide,  d is t r ibuted free 
	 on s i te to each attendee 
• 	The Morning Cup: Acknowledgement as a S i lver Sponsor in the Event dai ly newspaper
•	 Expos i t ion S ignage: Logo recognit ion on 1  exhib i t ion hal l  entrance panel  
•  	Event Attendee Badges :  Regis t rat ion i s  required by the pre-show cut-off  date for  a l l  compl imentary regis t rat ions . 
	 Four (4) Compl imentary Trade Show Badges ;  Up to four (4) addit ional  D iscounted Trade Show Badges 
• 	Al l  S i lver Sponsor s taff  receives a Sponsor R ibbon for thei r  show badges (must be picked up at regis t rat ion)

POST EVENT BENEFITS : 
• 	The Chronic le :  Acknowledgement as a S i lver Sponsor in a post  event recognit ion piece 
• 	Webs i te Di rect  L ink :  Inc lus ion on the SCAA off ic ia l  event webs i te for  up to 90 days after  the event
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BLOGGING CENTER          EXPOSIT ION NOTEPADS          EXPOSIT ION PENS 

BRONZE SPONSORSHIP INCLUDES:
• 	Opt ion to provide video message on current year video page of the event webs i te
• 	Compl imentary Expos i t ion Badges 

PRE-EVENT BENEFITS :
• 	Logo recognit ion on the SCAA off ic ia l  Event webs i te on the Sponsor Recognit ion Page 

AT-EVENT BENEFITS :  
•  	Off ic ia l  SCAA Expos i t ion Guide:  Acknowledgement in the Off ic ia l  SCAA Expos i t ion Guide,  d is t r ibuted free 
	 on s i te to each attendee 
• 	The Morning Cup: Acknowledgement as a Bronze Sponsor in the Event dai ly newspaper 
•	 Expos i t ion S ignage:
	 Logo recognit ion on sponsored Event s ignage (b logging center only)
•	 Al l  Bronze Sponsor s taff  receives a Sponsor R ibbon for thei r  show badges (must be picked up at regis t rat ion)

POST EVENT BENEFITS : 
• 	Webs i te L ink :  Inc lus ion on the SCAA off ic ia l  event webs i te for  up to 90 days after  the vent

BRONZE SPONSOR
$3,750

• T H R E E  S P O N S O R S H I P S  AVA I L A B L E •
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The United States Barista Championship
Official USA Licensed National Body for the World Barista Championship

Thousands of SCAA Attendees and digital viewers flock to watch as competing baristas move 
through a maze of judges and media photographers, maintaining composure while preparing 
and serving 12 coffee beverages-one espresso, one cappuccino, and one signature drink of their 
own creation, for each of the four sensory judges in the space of 15 minutes. Baristas from across 
the country will compete in one of 6 regional competitions throughout 2012-2013 to qualify and 
vie for the title of 2013 United States Barista Champion. Put your brand front and center while 
the world watches to witness who the US Champion will be – and who will represent the 
United States at the 2013 World Barista Championship!

Sponsorship category benefits include (varies by package):

The USBC Brewers Cup
Official USA Licensed National Body for the World Brewers Cup Championship

Partnering with the USBC Brewers Cup Championship is an exciting way to align 
your brand with masterful brewing  techniques!  Contestants are judged in two 
rounds of manual brewing with a score sheet that is a modified version of the SCAA 
cupping form. First, there is a tasting round in which all competitors brew the same 
coffee for a panel that will score based on taste alone. Those who advance to the final 
round will be challenged to brew and present their own coffee. The winner will go on to 
Melbourne, Austrailia, to represent the U.S. in the 2013 World Brewers Cup Championship.

Sponsorship category benefits include (varies by package):
Stage signage, website recognition, print recognition, 2013 Official Sponsor Trademark, and more.

SPONSORSHIP CATEGORY	 VALUE	 OPPORTUNITIES AVAILABLE
Title Sponsor	 $35,000	 Exclusive (Sold)

Platinum Level	 $20,000	 Exclusive

Gold Level	 $15,000	 Exclusive

Silver Level	 $10,000	 Exclusive

Official Travel Sponsor	 $10,000	 Exclusive

Bronze Level	 $5,000	 3 Available

Official Blender Sponsor	 $3,500	 Exclusive

Official Water Sponsor	 $3,000	 Exclusive

Grand Prize Sponsor – Camp Trip	 $2,500	 Exclusive

Official Smallwares Sponsor	 $1,500	 Exclusive

SPONSORSHIP CATEGORY	 VALUE	 OPPORTUNITIES AVAILABLE
Title Sponsor 	 $15,000	 Exclusive

National Sponsor	 $7,500	 3 Available

Water Tower Sponsor	 $7,500	 Exclusive

Grand Prize Sponsor – Camp Trip	 $2,500	 Exclusive
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Coffees of the Year
Demonstrate your company’s commitment to supporting excellence at Origin 
by partnering with the Coffees of the Year competition. COTY, as it is often called, 
is one of the most prestigious awards programs focused on Producer skil l and 
green coffee quality in the world.   The COTY brew bar also draws attendee 
crowds throughout the Event who wish to sample the top 10 winning coffees.

Sponsorship category benefits include (varies by package):
Stage signage, website recognition, print recognition, 2013 Official Sponsor Trademark, and more.

OFFICIAL UNITED STATES COFFEE COMPETITIONS

The United States Cup Tasters Championship
Official USA Licensed National Body for the World Cup Tasters Championship

Participants in this competition test their skil ls to discriminate between tastes in a “triangulation” 
format. Tasters receive eight sets of three-cups, or triangles, where two cups were identical and 
one was different. Competitors identify the one cup that is different, testing their ability to smell, 
taste, recall and concentrate on the task at hand against the clock. 

Sponsorship category benefits include (varies by package):
Stage signage, website recognition, print recognition, 2013 Official Sponsor Trademark, and more.

Roasters Choice Competition
Get front and center with Specialty Roasting companies by pledging your 
support to one of the most coveted roasting titles and competitions in America.  
Produced by the Roasters Guild, the Roasters Choice Competition asks the 
country’s best roasters to submit coffees for consideration.  The top 5 coffees are 
brewed and offered to Attendees in a blind tasting format and votes are tabulated 
via texting/SMS platform.  

Sponsorship category benefits include (varies by package):
Stage signage, website recognition, print recognition, 2013 Official Sponsor Trademark, and more.

SPONSORSHIP CATEGORY	 VALUE	 OPPORTUNITIES AVAILABLE
Title Sponsor	 $7,500	 Exclusive

Roaster Partner	 $3,500	 6 Available

SPONSORSHIP CATEGORY	 VALUE	 OPPORTUNITIES AVAILABLE
Title Sponsor	 $7,500	 Exclusive

Grand Prize Sponsor – Retreat Trip	 $2,500	 Exclusive

Voting Text Sponsor	 $2,500	 Exclusive

SPONSORSHIP CATEGORY	 VALUE	 OPPORTUNITIES AVAILABLE
Title Sponsor	 $10,000	 Exclusive

Grand Prize Sponsor	 $2,500	 Exclusive

Green Coffee Sponsor	 $2,000 	 Exclusive



HIGH IMPACT ADVERTISING
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ADVERTISE IN THE EXPO THEMED ISSUE OF THE SPECIALTY COFFEE CHRONICLE 
(D ISTR IBUTED DEC. 2012) — $1295-3495
Formal ly known as the “Attendee Brochure” ,  the Expo I s sue of the Chronic le i s  a look-ahead guide for 
attendees featur ing a fu l l  schedule of events ,  course l i s t ings by day and t ime, exc i t ing detai l s  about the 
5 nat ional  coffee compet i t ions as wel l  as regular features and art ic les .  Undoubtedly one of our most highly 
ant ic ipated and widely read i ssues annual ly,  the Expo i s sue i s  a pr ime channel  for  reaching SCAA attendees 
before the show. Al l  SCAA members and Chronic le subscr ibers  receive the hardcopy i ssue;  and the art ic les  are 
a lso f ree and open to a l l  of  our dig i ta l  edi t ion readers at scaa.org/chronic le .

Specia l  d ig i ta l  offer :  a reservat ion of a pr int  ad in the Event i s sue automatical ly inc ludes a digi ta l  ad offer to 
run on scaa.org/chronic le for  the month of December.  ( 133x375px,  to be used with your provided artwork) .

CONNECT WITH ATTENDEES ONLINE;  RESERVE DIGITAL AD SPACE DURING 
THE H IGHEST TRAFFIC MONTHS — $550-4,000
SCAA websi te t raff ic  sp ikes dur ing the months leading up to The Event .  Take the opportunity to increase 
your reach by reserving a space on one of the SCAA’s numerous onl ine p latforms.  SCAA digi ta l  ads are 
cost  effect ive,  wide reaching and highly measurable .  Opportunit ies  avai lable on scaa.org,  scaa.org/chronic le , 
bar i s tagui ldofamerica.net ,  and roastersgui ld .org. 

SOCIAL INTEGRATION AND CUSTOM DIGITAL PACKAGES — PRICING VARIES
Looking for  something unique? Let us des ign a customized digi ta l  package for you to reach our Event attendees 
before,  dur ing and after the show. Opt ions inc lude vi ra l  Facebook campaigns and digi ta l  contest  sponsorships .  

EXHIB IT HALL S IGN — $3,500
One exhib i t  s ign with logo – c l ing.  Avai labi l i ty to be conf i rmed by the SCAA.

AISLE SIGN
YOUR LOGO 

HERE



“Pacif ic increased our 
f inancial commitment in sponsorship 
this year and  invited key members 

of our leadership team to see the show and 
become more familiar with the cof fee industry 
and SCA A. It was a great introduction for them! 

Our primary objectives of sponsorship were to support 
SCA A and thereby the baristas and owners who buy our 

products, to increase awareness of the Pacif ic Natural 
Foods brand and to increase awareness of our Barista 

Series® Chai products through sampling. We were able to 
reach a large number of at tendees in a fun, yet 

professional atmosphere and of fer them samples of our 
new chai beverages. We loved the special touches, 

especially our logo ref lected on one of the ballroom walls. 
We also loved seeing our logo on the screens throughout 

the convention center, as well as the photo backdrop! 
We will def initely participate as a sponsor again.”

—Debra Kaminski, Director Foodservice Marketing, 
Pacif ic Natural Foods, 

2012 Welcome Reception Sponsor

“We sponsored the 
SCA A App because we liked 
the idea of of fering a tool for 

at tendees that would enhance their 
experience at Expo. The value of 

sponsorship at the SCA A event is mostly 
about supporting the organization and the 
great work they do in the cof fee industry. 

We had several at tendees thank us for 
sponsoring the App because they found it 

to be an ef fective tool.” 

—Desiree Logsdon, Vice President,  
Marketing Communications, 
Bunn-O-Matic Corporation, 

2012 Smart Phone App Sponsor 


