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WHATITMEANS TOASSOCIATE

The Specialty Coffee Association of Ametica (SCAA) is a network
of thousands of organizations and industry professionals who
share a cornmon goal: to make great coffee. Our mission is to
recognize, develop, and promote specialty coffee by providing
opportunities to Make connections, gain knowledge, develop skills,
grow your business, and define the future of specialty coffee.
Through dialogue and collaboration, we work together to ensure
the continued growth of the specialty coffee industry:.

Connecrions. KnowrLepce. €xrosure.

With SCAA, a larger mission 1s being served.
Out of connectivity emerges nspiration and
imnovation. The more knowledge we build, the

SCAA is a resource on important issues and
inforrnation relevant to the specialty coffee
industry, We provide professional develop-
ment designed in accordance with stan-
dards of higher education and afford the
opportunity for professional accreditation by
an established and trusted institution. And
most importantly, we can help you translate
these efforts into a better consurmer experi-
ence, establishing the foundation for a
distinctive and successful business.

more ideas we explore, and the more we work What supports the industry,

together, the stronger our industry will be.

supports those within 1t.
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GAIN INSIGHT

Whether at a SCAA, Roasters Cuild (RC) or
Barista Guild of America (BGA) event, or
online via the SCAA and BGA blogs, the
RGC Forum, and other social networking
sites, we make the specialty coffee com-
mMunity accessible as a resource. Participat-
ing in these conversations, both online and
in person, can ensure that you keep up on
the latest industry trends, technical developments and leading insights. Learn
from other industry professionals and take away valuable information that

you can apply fo your own business.

GET PERSPECTIVE

Learning as part of a community is an entirely different experience. Experi-
ment and brainstorm with industry peers, engage in a deeper conversation,
and expand your perspective. SCAA provides a forum fo work along side
others who share your ideals and challenges. The more you participate, the
more you benefit - and we provide plenty of opportunities for this essential
kind of engagement: : ' il _ 1 e

-~ . “| love the camaraderie and the community
% Annual Exposition & Symposium 4 .
% Regional Skill-Building Workshops > and really geeking out with a bunch of
% 'Trips to Origin : i
% Regional & National Cormpetitions | : people talking about the best espresso shot |
% Roasters Guild's Annual Retreat - Eneialel,

% Barista Guild's Annual Camp
% Council & Committee Service

* Online Commurity = [ -Jennirer Stone, Stone Cup Roastine
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Specidlty coffee is rooted in two very important
values: qudlity and sustainability—neither of
which are static objectives. With SCAA, you
have access to years of research on quadlity
standards, as well as updated protocols and a
wedlth of resources on current issues and
trends. We helpo make sense of the vast
armount of information out there, so that you

it o N _
can focus on your business. *\ s

KNOW QUALITY

Our Standards Committee continually reviews and develops quality stan-
dards and protocols, combining scientific method with practical application
and developing guidelines that can be incorporated into your business. As
coffee becomes increasingly competitive, we give you the tools you need
to distinguish yourself and define your business around quadlity.

¥.  STAY INFORMED

We provide valuable inforrnation on the overall market and conduct quar-
terly sector reports to monitor emerging frends. In our well-noted publication,

_ _ ‘ Tre Speciarty Corree CHRonicLe, we offer perspec-
<% Solid data—compiled and analyzed to give you , tive on relevant issues—giving members access to well-

snapshots of the industry—provide the foundation . - researched, informed, and fullly considered analysis.

of business planning N = 1 We dlso offer informnation on topics related to corporate

: . social responsibility; largely generated by our highly
* lndustry standards—backed by [Pl Ty and active Sustainability Council with expertise in certifica-

considered responses—build a platform on quality : , tions, Measurements and tracking, and social issues. Our

goal is to ensure SCAA mermbers have the information
and knowledge necessary to franslate specialty coffee

< Informed perspectives give insight into issues "
affecting the specialty coffee industry " into a distinctive and meaningful experience for

consumers.

5 | scaa.org : 1 Specialty Coffee Association of America | 6


http://www.scaa.org/

DEVELOP SKILLS

At the end of the day; it isn't enough to say you know something...you
have to show it. SCAA credentials and certifications provide proof.

Our Director of Professional Developrment works with teams that combine

educational professionals and subject matter experts to offer course content
that is sound, engaging, and directly applicable in the areas of:

* Coffee Business % Coffee Crading & Evaluation
* Sustamability % Coffee Roasting & Processing
* Global Issues in Coffee % Coffee Preparation

SCAA presentations are in-depth, content driven and focused on learning
concepts and objectives, not on the person or company presenting the
ideas. We offer curriculum that is professionally designed, an instructor devel-
opment program and carefully vetted instructors, and regular reviews of
content. Our godl is fo deliver education in a way that can be immmediately
applied in your business.

We know great care must be taken every step of the

way 1n a coffee’s journey to ensure a true specialty

coffee experience for the consumer. SCAA provides

the training and skills to do just that. “Belng involved with the SCAA and Roasters Guild over
the years, | have not only learned a lot, but | have also
had exposure to some of the best people in the coffee
Industry. Spending time with such a great group has
made 1t possible for me to expand my knowledge base
about what | do and given me inspiration to learn even
more about the world of coffee.”

-CHris Wape, Corree Bean Internarional
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“We are proud to be a long-standing member of the
SCAA. The extensive work the SCAA does in the
industry to heighten the awareness of specialty coftfee
1s 1nvaluable. The organization provides valuable
resources and connections for all segments of the
coffee channel and 1s doing great work to share the
important message of quality in the cup.”

-Desiree Locspon, Bunn-O-Mlatic CorPORATION

9 | scaa.org

The more people that know you and your
business, the more they will want to work with
you. We provide a number of ways to make
important  professional  connections  through
membership services, such as the directory
contact lists, on-line database and mMember-to-

member exchange programs. S

BULLD BRAND RECOGNITION

Our well-attended events afford numerous sponsorship opportunities that
build brand recognition. Our extensive online presence provides even more
opportunities for rnembers to connect but
dlso an opportunity to be noticed by

potential custorners and fellow coffee 13 ]"nu

professionals.

Demonstrate your Commitment to Quality.

. Rermemnber those qudlity standards we mentioned a
, Ml few pages back? Our Golden Cup program offers

L O Eﬂ' recognition to those businesses who successfully meet
! z e < M the brewing standards, demonstrating to customers
gr-/! \ﬁ “ one very solid reason of why the coffee is so good.

L & As an SCAA member, you wil raise awareness of

- your brand, gain recognition arnong members of the
B industry, and make important connections. We encour-
age you to display your affiliation and dedication to the
mission of the SCAA through the membership
decdl..it's a visual cue for a cormmitment to specialty.

,"x. o .f
o
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The specialty coffee industry faces unique
challenges in the years ahead. Rising coffee

prices are just one symptom of an infra-
structure in need of ongoing investment,
and much of what SCAA represents is
development and advocacy for the
longer-term. Two specific initiatives we're
involved with now are highlighted below:

GLOBAL COFFEE QUALITY RESEARCH INITIATIVE
To develop the body of research for improving quality and increasing production of
quadlity coffee, strengthening the supply chain for specialty coffee (10 Learn more,
VISIT GCQRI.ORG).

SUSTAINABILITY TRACKING AND REPORTING TOOL (START)

To measure and track impact of environmental and social projects, Mmaking
six-figure technology available to SCAA members for a small annual subscription.

- N

The systermn allows for easy measurernent, comparative data, and report genera-

tion — giving smaller companies the same type of tools and presence as larger “The Global Coffee Quality Research Initiative (GCQRD
organizations (To Learn more, VISIT SCAA.ORG/START). was designed to grow, improve and protect supplies of
arabica coffees, adding value along the chain from the

WANT TOGET INVOLVED? farm to the cup. The initiative is driven by and funded by

" Industry, but at the very core 1s the producer, who we
There are countless opportunities L -
fo volunteer, teach, and develop recognize as the steward of both productivity and qual-
or assist with projects geared at ity, who's livelihood and revenues must be improved as
ensuring the sustainability of the this industry grows.”
specialty coffee industry for the

future - coffee drinkers of the i SR Im0THY. SCHILLmG Scaa BoaRD or DIReCTORS

world Start by joining and then
o BORLa UG InSTITUTe OF InTeRnaTlonaL UGricuLture
inquire at volunteers@scaa.org. _ /

Specialty Coffee Association of America
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STAY IN THE KNOW
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THeé SPECIALTY COFFee CHRonicLe

Receive a complimentary subscription to SCAA’s bi-nnonthly publication, Tae
Specrarty Corree CHRonicLe, a source of important industry news to SCAA
members for over 25 years. Members can also view the digital version online
for freel

Receive free subscriptions and discounted rates on renewals to several indus-
try frade magazines, including Speciarty Corree Rerairer, Fresa Cup,
Roast, Barista Macazme, Corree Tark, and Tea anp Corree Trape
Journatr (length of subscription varies per publication; subscriptions are automatic with purchase of

SCAA membership).

“BEING A MEMBER OF THE SPECIALTY COFFEE ASSOCIATION OF
AMERICA IS A MUST FOR CREDIBILITY AND VISIBILITY IN THE

MARKET. THE RESOURCES AVAILABLE ARE A TREMENDOUS HELP IN
EDUCATING OUR EMPLOYEES AS WELL AS OURCUSTOMERS. "

- @€meran Lancmaip, Owner, A &€ Custom Corree Roasrery, Ammuerst, . H.

scaa.org

ACCESS RESOURCES

As an SCAA member, you'll get lots of
discounts and benefits. Included among
these offerings are the following:

Discounts on SCAA events, including
our annual exposition, The Event, skill-
building courses, certification exams,
credential programs, and more!

Member to Member Benefits: Utlize these special offers from fellow
SCAA members and get great deals on machinery; supplies, and much
more!l If you have a special deal for your associates, let us know and
we'd be happy to include it among our offerings!

The opportunity to utilize SCAA exclusive member benefits & discounts
on shipping, hedlth insurance, office supplies, and More!l Our Member
benefit providers include companies such as:

FedEx &3 (§ Officepzror Pl

MUSIC THAT WORKS FOR YOU

Member pricing and special offers at the SCAAs online store, a resource
center for everything you need fo run a successful business in the
specialty coffee industry. Get discounts on such resources as:

% POSTERS —
% REPORTS
% BOOKS >
% TOOLS & SUPPLIES
* DOWNLOADS

% TRAINING DVDs

scaa.org/store
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1. Create a FREE profile on SCAA.ORG

To create your profile, please go 8caa.org and select login (top right of the
screen). Follow the instructions to register as a new visitor and save your profile. To
purchase a company membership, please select create account and enter
organization info during the registration process.

2. Become a Member

- JOIN ONLINE | Visit scaa.orgfjoin to view membership tiers and pricing. Select the
appropriate category and click Add to Cart (be sure to have a profile created before
proceeding to check out).

- JOIN ON THE PHONE | Contact the membership team at 562.624.4100
- JOIN BY EMAIL | contact membership@scaa.org for an application

« JOIN BY MAIL | Download an application from scaa.org/membership and mail
with payment” fo:

Specialty Coffee Association of America, Attn: Membership
330 Golden Shore, Suite 50 | Long Beach, CA 90802

*Payment types accepted: all major credit cards, checks, money orders and wire transfer. Cash
accepted in person only.

3. Contact us for Assistance!

Still have questions about SCAA membership? Not sure which category of membership is
right for you? Visit scaa.org/membership to review member categories and access
additional information on membership benefits, or contact at membership @scaa.org or
562.624.4100. We're only an email, phone call, or visit away—and we're happy to help!

If you have additional questions about SCAA events, activities, resources, or how to utilize
dll of the great benefits afforded to you as a member, get in fouch with usl our staff is
ready and eager to help you get the most out of your membership. Be sure to view our
detailed staff page, where you can find contact information and learn adbout the team
who is here to support you!

scaa.org

Coffee offers a unique twist to the pursuit of excellence in things
aesthetic. Almost exclusively produced n developing or emerging
economies and left to be dealt with as a mere agricultural com-
modity, 1t represents a transter of wealth from south to north, from
developing country to industrialized market.

Let the pursuit of quality enter in to the fray and coffee is elevated
from a commodity to an art form and the exchange of wealth
reverses, from north to south and from industrialized west to
emerging economies around the equator. Unlike sugar or cotton
or copper, quality in coffee 1s defined by the degree to which it
can please the individual who consumes it. The qualitative nature
of the product is such that the marketplace stands ready to provide
economic rewards for those that deliver on the promise of greater
pleasure. That economic reward translates directly into better
living conditions for the actors n the supply chain who can posi-
tively influence quality.

All of those actors can benefit more if they can positively influence
quality. All of those actors can benefit more 1if they can find a
greater audience to appreciate the pleasure offered in a cup of
coffee. Our role 1s both to help those who produce coftfee better
understand how to achieve a higher standard of quality as well as
to open the hearts and minds of the consumer to more readily
appreciate a higher quality coffee experience.
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