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2011 SCAA EXPOSITION
George R. Brown Convention Center (“GRB” or “Convention Center”)

Houston, Texas (City)
TRADE SHOW OPENS FRIDAY, APRIL 29, 2011

GENERAL BUILDING POLICIES

1)

2)

3)

4)

5)
6)

7

8)

9)

10)

11)

Decorations, signs, banners and similar materials
may not be taped, nailed, tacked, stapled or
otherwise fastened to ceilings, doors, walls, glass,
columns, painted surfaces, fabric or decorative
walls.

All building fire hoses, extinguisher cabinets and
electric panels must be visible and accessible at all
times.

No holes may be drilled, cored, or punched in the
building.

No pressure-adhesive stickers or decals or similar
promotional items may be distributed in the building,
except by prior written permission from the SCAA
Show Manager.

Glitter, popcorn, helium balloons, chewing gum
giveaways and confetti are prohibited.

Permanent directional signs and/or graphics may
not be obstructed in any manner.

Escalators and public elevators are not to be
blocked or used to transport freight or equipment.
All equipment and freight should be transported
utilizing the freight elevator.

Exhibitors are responsible for any damage done to
the Convention Center property or equipment by
their employees or their exclusive agents during the
event, including move-in and move-out.

The Convention Center does not provide furniture
and equipment for exhibitor booths. All arrangements
for furniture and for equipment for exhibitors will be
handled by the show decorator.

Animals OTHER THAN guide, signal or service
animals (as defined by state law) are allowed in
the GRB only for exhibits and only if approved by
the facility manager. Permits and satisfaction of
any requirements are the exhibitor’s responsibility.
Exhibitor must provide copy of the animal permit to
the SCAA Show Manager prior to animal entering
the convention center. All sanitary and health
and safety needs for the permitted animals are
the sole responsibility of the Exhibitor. Sanitary
needs for guide, signal or service animals are the
responsibility of the patron.

Approved animals in the Convention Center must
be on a leash, within a pen or under similar control.
Exhibitor assumes full responsibility for any approved
animal in the Convention Center and indemnifies
and hold harmless SCAA, JBS & Associates (JBS)
show management consultant, George R. Brown
Convention Center (GRB), City of Houston (City),
their agents, employees, servants and officials from
any and all claims, losses damages or expenses,
including reasonable attorneys’ fees, arising out of
or resulting from an approved animal.

Defamation: Any act or course of conduct, during or
in connection with any event, which is reasonably
calculated to be offensive to any religious or ethnic
group is strictly prohibited.

12)

13)

14)

15)

16)

17)

18)

19)

20)

21)

The carrying of firearms and/or weapons of any kind
within the facility is strictly forbidden without the prior
written approval of the Convention Center Manager
and the SCAA Show Manager, with the exception of
licensed peace officers.

The Convention Center is a non-smoking facility.
The distribution or sale of any type of tobacco
products is prohibited in the facility

Pyrotechnics of any type, open flames, smoke-
emitting or large amounts of combustible materials
in exhibits must be approved by the Building Fire
Marshall in advance of the show.

The Exhibit Hall floor load capacity is 350 PSF live
load.

The Convention Center is a public entity subject
to Title Il of the Americans with Disabilities Act
(the ADA). The Convention Center is reasonably
accessible to disabled patrons as required by ADA
and their regulations. Exhibitors are responsible for
making exhibits accessible to qualified individuals
with a disability visiting exhibit with respect to
setup, paths of travel and other aspects of exhibit
space that are within Exhibitor’s control. Exhibitors
shall observe and comply with all laws, statutes,
ordinances, rules and regulations of the U.S.
government, State of Texas, Harris County and City
of Houston, including, but not limited to Americans
With Disabilities Act. Exhibitor agrees to indemnify,
defend (at City’s option) and hold harmless the GRB,
City, SCAA and JBS & Associates from all damages,
costs and expenses in law or equity arising out of
Exhibitor’s failure to comply with applicable laws,
statutes, rules, regulations or acts. The cost of
compliance is the responsibility of the Exhibitor.

The City reserves the right to eject or cause to be
ejected from the Convention Center any person or
persons creating a discernable risk to the public
health or safety for a period of time determined by
the Convention Center Management.

No exhibitor move-in is allowed through the main
lobby area. Hotel bellmen carts are also prohibited
in the lobby. Move-in of materials into the exhibit
halls or the meeting rooms is restricted to the west
side of the building (rear loading dock).

The Convention Center requires that all vehicles,
forklifts and heavy equipment not on display be
removed from the exhibit hall one hour before the
event is open to the public.

Painting or finishing of signs, displays or other
objects is prohibited at the Convention Center.

Golf carts, utility carts, Segway™ vehicles and
similar transportation devices are expressly
prohibited in carpeted areas of the Convention
Center, unless approved in advance and in writing
by the Convention Center management.



22) Any display containing soil, sand or similar materials
shall use a protective floor covering such as heavy
plastic. Curbing material shall be used to prevent
spills and seepage. Exhibitor is solely responsible
for the removal of such material and cleaning of any

staining.
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BOOTH SPECIFIC REGULATIONS

1) Booth decorations and displayed items must fit
within the assigned 10x10 in-line or corner floor
space of a booth. The back wall, including booth
decorations and displayed items, may not exceed
8 feet high. Side walls may be 8 feet high where
the side wall adjoins the back wall, only for the first
4 feet along each side of a booth. The remaining 6
feet running toward the aisle on each side may not
exceed 3 feet tall. See diagram above.

2) Exhibit structures are not permitted to block the
sight lines of adjacent booths. For in-line booths,
note that the “side wings” may only extend 4 feet
from the back wall. The 4-foot “side wings” are any
material, furniture or equipment that substantially
obscures vision. Review the diagram to be sure
your booth is in compliance.

3) An exhibitor who wishes to have an in-line or corner
exhibit with structural elements that are more than
8-feet tall, must request pre-approval by SCAA
Show Manager. Waivers are approved for one show
only. If approved, there will include a requirement
that all surfaces exceeding the 8-foot height limit
have a display quality finish or be masked off with
draping so the element more than 8-foot tall is not
a visual distraction or unattractive to neighboring
booths.

4)  All exhibits are subject to on-site inspection. If your
exhibit is out of compliance, or if masking drape is
required in Show Management’'s opinion to make
an attractive appearance for neighboring exhibits,
all costs incurred for corrective actions will be
exhibitor’s responsibility.

5) Two adjoining corner booths, commonly known as
END CAP SPACE, may not be occupied by the
same company.

6) Island exhibits may not exceed 12 feet in height.
An island exhibit with structural elements that are
more than 12-feet tall must be submitted to and pre-
approved by SCAA Show Manager.

7) Island booths are sold as a unit. Portions of the
island may not be canceled. If you intend to
link island booths together to form one larger
space, please discuss your plans with SCAA Show
Manager before reserving space. It may not be
possible to do what is intended due to location of
utility boxes or Fire Marshall's requirements.

8) Exhibitors are prohibited from subleasing exhibit
space to another unrelated organization.

9) Any booth that requires pre-approval must be
re-approved each year. It is possible that an over-
height or over-mass booth will be approved one
year and not in a subsequent year due to the
booth’s location, ceiling height and other factors
particular to that year’s facility.

10) No exhibitor will be permitted to produce or release
odors, make noises or play recorded or live music
that is overpowering or obnoxious. The SCAA Show
Manager shall determine when an odor, noise or
music is offensive and may require an exhibitor to
cease producing said odor, noise or music.

Amplified music played within a booth must be pre-
approved by SCAA Show Manager. In general, if the
music can be heard more than 10 ft. from the booth,
it will not be approved.

11) The 2011 exhibit halls at GRB have ceilings that are
17 or 34 feet at the highest point. Ceiling low points
are marked in the show floor plan on page 8-9.

12) In-line or corner booths must be a minimum of 10x30
to be eligible for ceiling hung banners in approved
locations. Islands may have ceiling hung banners
in approved locations. All ceiling hung banners
must be pre-approved by SCAA Show Manager. In
general, the guideline for ceiling hung banners is
that the lower edge of the banner may not be larger
than 16 feet off the floor. The Convention Center
prohibits ceiling hung banners in areas with reduced
ceiling heights.

13) All signs, banners and displays to be suspended
from exhibit hall ceilings In allowed areas must
be approved 75 days in advance by SCAA Show
Manager and may only be hung by the service
contractor and building personnel.

14) SCAA reserves the right to require exhibitors to
modify or remove exhibits not in compliance with
show rules. Exhibitor agrees to assume all costs
associated with compliance, without recourse to
SCAA or it's agents.

TWO STORY BOOTHS AND COVERED BOOTHS

The Convention Center requires that plans for
all two story exhibits (“double-decker”) receive
approval from the building and Fire Marshall 90
days before move-in. All such plans must bear
the stamp of a registered structural engineer and/
or certified architect and be accompanied by a
letter from the engineer or architect stating that the
exhibit conforms to the current Uniform Building
Code. Contact the SCAA Show Manager for further
information. Fees may apply for city-required
permits.

Two-story booths or booths with large covered areas
may require automatic fire suppression equipment,
smoke alarms or fire extinguishers. If you are
planning a booth with a canopy, roof or ceiling of
more than 100 square feet Show Manager strongly
suggests that exhibitor submit to-scale drawings of
the plans and building materials list to SCAA so they
can be passed onto the local fire marshal for review
and approval PRIOR to exhibitors signing contracts
to design or build the booth.



QUESTIONS

If you have any questions or doubts about whether
your exhibit is too large, too tall, too heavy, too noisy,
or includes anything that could be a problem, please
write before March 1, 2011 and request an opinion
or a waiver. Waivers need to be reapproved each
year. Send your inquiry to:

SCAA Show Manager
330 Golden Shore, Suite 50
Long Beach, CA 90802
exhibit@scaa.org | scaaevent.org
P 562.624.4100 | F 888.688.4549

CONVENTION, DISPLAY, TRADE SHOW
LABOR WORK RULES

1)

2)

3)

Exhibitors who wish to employ display houses or
exhibit manufacturers to install or dismantle their
booth may do so,but the 1&D company must be
contracted with the local union for labor. Exhibitors
must submit the required notification/authorization
form (Official Exhibit Appointed Contractor) as
instructed in the Exhibitor Service Kit. Exhibitors are
not allowed to bring in outside | & D labor of any kind
except for the above-mentioned union labor.

Exhibitors may install and/or dismantle their own
exhibit display if they are full time employee of the
exhibiting company.

Exhibitors using an install/dismantle company other
than the official show decorator/service contractor
must name SCAAand JBS & Associates as additional
insureds and supply a certificate of insurance for the
period of April 24 - May 3, 2011. The certificate must
be supplied prior to the I&D company being allowed
to work in the Convention Center. To assure your
I&D house easy access to the show floor, please
mail or fax the 1&D house’s certificates of insurance
by March 1, 2011 to:

SCAA Show Manager
330 Golden Shore, Suite 50
Long Beach, CA 90802

exhibit@scaa.org | P 562.624.4100 | F 888.688.4549

4)

5)

Labor for the installation and dismantling of exhibits
and commercial presentations, as well as for all
material handling, falls under union jurisdiction in the
Convention Center facilities. This labor is supplied
by the general service contractor. Union jurisdiction
includes the overall set-up and dismantling of
exhibits, including signs and carpet laying. This does
not, however, include the unpacking and placement
of the exhibitor's merchandise in the booth.

Electrical — Members of a union claim jurisdiction
for hardwiring ordered client outlets to the line side
of the exhibitors’ equipment and wiring of caps
over 120 volts to the raw cord feeding exhibitors’
equipment. All plugs over 120 volts will be plugged
in by electrical union personnel. Exhibitors may
plug in their own plugs of 120 volts to their ordered
outlets.

FIRE DEPARTMENT SPECIFICATIONS AND
REQUIREMENTS

1)

All exhibit booths, drapes, curtains, table covering
skirts, carpet and other material used in a booth
shall be constructed with non-combustible or limited-
combustible materials.

2)

3)

4)

5)

6)

7)

8)

9)
10)

11)

Wood booths must be one quarter (1/4") thick or
greater.

Any booth with four walls and a ceiling will require
a smoke detector to be installed on the ceiling, and
be equipped with an outside audible alarm. A “2A
10BC” fire extinguisher will be required in the interior
portion of the booth.

Vehicles, kiosks and similar products having over
one hundred square feet (100" of roofed area shall
also have smoke detectors with audible alarms.
Roofed spaces of 300 square feet or more may
require automatic sprinkling equipment.

Electrical appliances and cords must be U.L.
approved. Gas appliances must be A.G.A.
approved. Only U.L. approved clamp-on types of
portable spotlights are allowed, with porcelain base
and metal guards. Clip on types are not allowed.

Storage: No more than a one-day's supply of
combustible storage is allowed beneath tables. No
storage of any kind will be allowed behind curtains
or walls of booths in any facility. Storage and/or
booth construction shall not block access to any
fire/life safety equipment and shall not impede exit
access, exit doors or aisles. This also applies to
easels and signs.

Flame Retardant Treatment — All decorations,
drapes, signs, banners, acoustical materials,
hay, straw, moss, split bamboo, plastic cloth or
similar decorative materials or any other potentially
combustible materials shall be flame retardant to
the specifications of the Houston Fire Department
and the State Fire Marshal. Field tests for flame
resistance are not acceptable.

All fabrics, whether treated or inherently flame
resistant, shall be labeled, tagged, stamped, printed
or stenciled with the retardent information.

Oilcloth, tar paper, sisal paper, nylon and certain
other plastic materials cannot be made flame
retardant and their use is prohibited. Table coverings
must be flame retardant.

If there is a flame retardant question and no
Certificate or other recognizable identification is
readily apparent, the questionable material will be
removed from the Convention Center.

Fire Permits: Special fire permits are not issued.
If you have any questionable exhibit properties
within your booths, you may be required to hire a
24-hour fire watch at your own expense. To discuss
if anything in your booth is not flame retardant or
fire proofed and may be a problem, please contact
SCAA a minimum of 60 days prior to the show.

No open flames allowed.

Areas within the exhibit booth that are totally
enclosed ( i.e. walls and roof/ceiling) must be
served by an emergency lighting source (i.e. battery
powered).

Use of fammable compressed gas cylinders is
strictly controlled within the facility, and generally
prohibited.

FOOD & BEVERAGE — SAMPLING PERMIT
REQUIRED

1)

Food and/or beverage purchased outside of the
Convention Center may not be brought into or
consumed within the Convention Center.



2)

3)

Food and beverages distributed by exhibitors are
limited to products manufactured, processed or
distributed by the exhibiting firm and are limited to
sample size. Sample size is 2 ounces of (non-alcoholic)
liquid and 1 ounce bite-size food portions. Exhibitors
who sample must name ARAMARK Corporation as
an additional insured on their liability insurance and
send a certificate to ARAMARK Corporation, 1001
Avenida de las Americas, Houston, Texas 77010.

ARAMARK Corporation has exclusive food and
beverage distribution rights in the building. Exhibitors
may distribute sample food and/or beverage products
ONLY upon written advance authorization. Complete
the Authorization Request form on page 10 of this
booklet. Mail or fax to ARAMARK Corporation 1001
Avenida de las Americas, Houston, Texas 77010
(Fax: 713.853.8090) to arrive NO LATER THAN
March 27, 2011.

SMOKING AND TOBACCO PRODUCTS,
ALCOHOL AND SEXUALLY EXPLICIT
POLICIES

Tobacco, firearms, alcoholic beverages, and sexually
explicit products may not be brought onto the show
exhibit floor, nor may they be advertised, marketed,
distributed, displayed or consumed on the Exposition
floor.

DELIVERY PROCEDURES

The Convention Center does not accept advance
freight, overnight deliveries or shipments for exhibitors
or contractees. Freight must be consigned to the
official show service contractor during the move-in
period. No C.O.D. deliveries will be accepted.

FREIGHT HANDLING JURISDICTION

Service contractor has the responsibility of receiving
and handling all exhibit materials and empty crates;
this is called “drayage” or “material handling” and
is billed to the exhibitor. It is service contractor’s
responsibility to manage docks and schedule vehicles
for the smooth and efficient move-in and move-out of
the exposition. Access to the loading docks will be
controlled by service contractor in order to provide for
a safe and efficient move-in and move-out. Service
contractor will not be responsible, however, for any
material they do not handle.

HAND-CARRIED FREIGHT

Exhibitors may move their own “hand-carry” materials
in and out of the Convention Center with a limit of
one trip by one person. An exhibitor may only move
materials that can be carried by hand. Move-in or
move-out through the Convention Center lobbies
is strictly limited to hand-carried items. Dollies,
flatbeds, or anything mechanical are prohibited in
the lobby. Material that requires the use of wheeled
or mechanical equipment must be delivered to the
exhibit floor through the loading docks or drive-on
access from the freight dock and handled by the
service contractor.

MUSIC RIGHTS FEES & COPYRIGHTS

SCAA reserves the right to require an exhibitor to
cease using live or recorded music if the exhibitor
cannot provide documentation onsite showing

satisfaction of ASCAP, BMI, SESAC or other copyright
or royalty license fees. All ASCAP, BMI, SESAC
or other copyright or use fees applicable to music
or entertainment used as part of an exhibit are the
full responsibility of the exhibitor. Payment of the
fees must be made by the exhibitor directly to the
applicable licensing agency and a license may be
required before playing/using copyrighted and/or
recorded or live music.

Exhibitor agrees that it shall be solely responsible
for obtaining and payment of licenses that may
be required to broadcast, perform or display any
copyrighted materials, including, but not limited to
music, video and software. Exhibitor indemnifies
SCAA and JBS & Assocaites and each of their
officers, staff, members and agents and agrees to
defend and pay all claims including attorney fees,
costs and judgements for failure to obtain any
necessary licenses.

PARKING

Parking on the street in front of the Convention
Center or on the loading docks (except for loading
or unloading) is prohibited. Violators will be towed
without notice at owner's expense. Unloading is
limited to 30 minutes.

VIDEO/PHOTO/AUDIO EQUIPMENT

Commercial audio and video equipment is not
permitted in the exhibit hall except within an exhibitor's
own booth, with written permission from SCAA, or by
badged members of the press. Images of a booth and
its contents may only be electronically recorded with
the consent of the exhibitor. SCAA reserves the right
to revoke the credentials of violators and remove the
violator from the exhibit hall.

No visual or audio recording of any type or kind
shall be made in the Convention Center without the
prior written approval of the Convention Center. The
Convention Center reserves the right to impose an
additional charge for that privilege.

SCAA reserves the right to viedo and audiotape
events and exhibits for training or marketing purposes.

BUSINESS LICENSE AND SELLER'S PERMIT

Exhibitors who retail/sell merchandise on the trade
show floor do NOT need a Houston city business
license.

Exhibitors who retail/sell merchandise on the trade
show floor DO need a Texas Sales and Use Tax
Permit.

You must obtain a Texas Sales and Use Permit if you
are engaged in business in Texas and sell taxable
goods or services. Texas sales tax is imposed on all
retail sales, rentals of most goods as well as certain
services that are taxable. There is no fee for the
Texas Sales and Use Tax Permit. SCAA suggests
that if your business needs a permit, you apply for the
Sales and Use Tax Permit a minimum of 45 days prior
to the exhibition to assure that you have the actual
permit on site to post at your booth.

For help with any state tax matter, email: tax.help@
cpa.state.tx.us or call 800-252-5555.

SCAA recommends that exhibitors review the
following links to determine if they are considered



to be “doing business in Texas” and if their product
or service is subject to sales tax. These links were
current at the time this booklet was printed, but they
are subject to change at any time by the State of
Texas.

Window on Texas State Government

Sale and Use Tax: http://www.window.state.tx.us/
tax info/sales/index.html

Application for sales tax permit:
http://www.window.state.tx.us/taxpermit/

Frequently Asked Questions has a lot of detailed
information, especially about the Texas definition
of “engaged in business in Texas.” SCAA strongly
suggests that you review this section. http://www.
window.state.tx.us/taxinfo/salestax/faq_permit.
html#permitl

Taxable Services Information:
http://www.window.state.tx.us/taxinfo
/taxpubs/tx96_259.html

TIPPING

Neither the Convention Center nor the service
contractor employees are permitted to accept tips.
Soliciting or accepting a gratuity, loan, gift, tip,
favor or entertainment can result in the worker's
termination. SCAA requests that exhibitors honor
the building and show decorator employment rules.
In addition, because of the way freight is handled,
exhibitors should be aware that a tip cannot cause
crates to be delivered out of the order in which they
would have otherwise been delivered. The service
contractor requires the highest standards of integrity
from all employees. Please report any solicitations
immediately to the SCAA Show Manager.

HAZARDOUS WASTE MATERIALS DISPOSAL

Chemicals, solvents and/or solutions considered
hazardous, including biohazards and grease, are
not allowed to be disposed of through the sewer
lines or drains of the Convention Center. Any
materials that are brought into the facility must be
accompanied by applicable Material Safety Data
Sheets. All items must be cared for, handled and
disposed of in accordance with the Environmental
Protection Agency regulations in effect at the time
of the show. Exhibitors using these items are solely
responsible for their removal from the Convention
Center property. Please check with Official Cleaning
Service Supplier prior to the trade show to make the
necessary disposal arrangements for any hazardous
waste materials of any types.

VEHICLES ON SHOW FLOOR

Staining: Any equipment or vehicles likely to
drip oil or other staining solutions may not be
operated or placed within the Convention Center
without a drip pan or plastic sheeting. The entity
bringing equipment or vehicles into the building is
responsible for all costs including, but not limited
to, cleaning that may result from staining or other
damage caused by staining materials. For vehicles,
the battery must be disconnected and the vehicle
must have less than a 1/4 tank of gas or 5 gallons,
whichever is less. The gas cap must be locked or
taped shut. Vehicles may not be fueled inside the
building. No gasoline motors may be run in exhibits

after the vehicle is placed in the exhibit. Advance
move-in arrangements with the service contractor
are required to assure sufficient clear space and any
needed service contractor Labor. Duplicate keys for
vehicles on display must be provided to SCAA Show
Management for use in the event of an emergency.

In order to place on display ANY motorized vehicle
powered by an internal combustion engine, a permit
must be acquired from the Houston Fire Department.
Contact 713-247-5000 or chad.miller@cityofhouston.
net regarding the permit.

The exhibitor is responsible for obtaining the permit
and providing a copy to Show Management and the
service contractor before the vehicle is brought into
the Convention Center.

CLEANING

SCAA will contract for aisle carpet vacuuming
and aisle trash receptacle dumping. Exhibitors
are responsible for cleaning their booth area. The
Exhibitor Service kit will provide an order form for
exhibitors to purchase this service. Booth cleaning
is an exclusive GRB service.

ADDITIONAL SHOW RULES

1)

2)

3)

4)

5)

In addition to building regulations and local union
practices, there are also show rules which SCAA
enforces to provide a visually appealing exhibit
floor for attendees, while assuring each exhibitor
the maximum use of their space. If your booth
does not conform to these guidelines, please make
prior arrangements with the Show Manager to
request a waiver. SCAA reserves the right to require
modifications, dismantling or relocation of any non-
conforming booth without refund or compensation to
the exhibitor. Waivers must be renewed each year.

During move-in and move-out, no one under 16
years of age is permitted in the exhibit hall. No
one under 12 years of age, including infants, is
permitted to enter the exhibit hall at any time,
whichincludes, butis notlimited to before,during
and after hours and in workshops, educational
sessions and exhibit hall. NO EXCEPTIONS. This
applies to exhibitors and their familes, show
attendees and Barista Competition participants.

Exhibitors are not permitted in other exhibitor's
booths at any time when the exhibit hall is not open
to the public. SCAA reserves the right to revoke the
registration badge of anyone not in compliance with
this show rule.

Exhibitors must be mindful of the security of items
in their booth at all times, including non-public hours
such as the hours exhibitors are allowed in the
hall early and after hall hours at tear down. SCAA
and JBS are not responsible for loss or damage to
exhibitor's property. SCAA strongly recommends
that exhibitors A) cover their small display items
when the hall is closed to attendees; B) cable
lock electronic equipment; C) put high value items
out of sight during non-show hours or remove
from floor; D) do not ever leave briefcases/purses,
laptops unattended; E) carry insurance that includes
coverage for theft and damage.

The right to enter the exhibit hall or any space leased
by SCAA is subject to revocation without refund at
the discretion of SCAA Show Management.



6)

7)

% 8)

* 9

Exhibit space fees must be paid in full to SCAA
and any required liability insurance certificates
supplied to SCAA before any freight is delivered to
an exhibitor’s booth.

Any exhibit materials packaged for shipment, but
not picked up by freight carrier by 11 am on May 2,
2011 will be "forced" on to any available carrier of
the service contractor's choice.Any exhibit materials
remaining on the floor 18 hours after the close
of attendee show hours on the last day of the
exposition are deemed to be abandoned by the
exhibitor, if there is no evidence of packing. Any
costs, penalties and fines associated with removal
of the materials from the show floor will be billed
to the exhibitor and exhibitor may be denied space
in future SCAA shows. Any non-packed materials
on the show floor at 11:00 am May 2, 2011 will be
disposed of without compensation to the owner.

Insurance - Mandatory:  Exhibitor agrees to
maintain adequate insurance to fully protect SCAA
Show Management and its affiliates, co-sponsors,
service contractors and the Convention Center and
its management from any and all claims arising
from the exhibitor's activities including, but not
limited to the installation, operation and dismantling
of exhibitor's display. The foregoing insurance
requirement includes claims under the Worker's
Compensation Act or for personal injury, death or
for damage to property. Exhibitor understands that
neither Show Management nor the Convention
Center maintains insurance covering the exhibitor's
property and it is the sole responsibility of the
exhibitor to maintain such insurance.

Exhibitor is responsible for any and all damages
caused by the exhibitor or exhibitor's agents,
employees or guests. Exhibitor agrees to indemnify,
defend and hold harmless the George R. Brown
Convention Center, City of Houston, ARAMARK,
Specialty Coffee Association of America and JBS
& Associates and all of their partners, affiliates,
agents and employees from and against any liability
for loss or damage of any kind which exhibitor may
directly or indirectly cause.

US-based exhibitors must carry: Statutory limits
for Workers' Compensation and Commercial
General Liability including products and completed
operations, independent contractors personal injury
and blanket contractual liability insurance limits of
at least $500,000 per occurrence and $1,000,000
aggregate. These coverages must be evidenced by
a Certificate of Insurance with a 30-day notice of
cancellation provision to the holder.

Liability Insurance Certificates must name “Specialty
Coffee Association of America”, “JBS & Associates”,
“City of Houston", "George R. Brown Convention
Center” and “ARAMARK” as additional insureds.
Exhibitors must also provide a copy of their workers’
compensation certificate if that coverage is required
coverage in the state in which they are based. Mail,
e-mail or fax all applicable certificates or single

certificate naming all parties by March 15, 2011 to:

SCAA Show Manager
330 Golden Shore, Suite 50
Long Beach, CA 90802
F 888.688.4549 | exhibit@scaa.org

10) Exhibiting companies that need a General liability

policy may choose to purchase a policy limited to

the length of the SCAA Exposition. One company
that offers a reasonably priced, short-term exhibitor
policy is: K & K Insurance, 1712 Magnavox Way,
Fort Wayne, Indiana 46801-2338, tel 800-328-2317,
fax 260-459-5502, www.KandKInsurance.com. If you
need K & K application or information forms, call K & K
and they will be faxed or emailed to you. Insurance
certificates will not be issued by K & K until February
1, 2011. The SCAA and JBS & Associates makes
no representation or warranties, either express or
implied regarding the quality or comprehensiveness
of K & K’s insurance polices.

11) Non-United States based exhibitors are exempt
from providing proof of Workers Compensation
Insurance only. Foreign exhibitors DO need to
comply with the liability requirements.

12) Remind your insurance agent to drop the additional
insured certificates for prior years convention centers.

FOOD & BEVERAGE
IN-BOOTH HAND WASHING
STATION COMPONENTS

* Thermos of hot water

* Antibacterial soap

» Bucket to catch waste water
* Roll of paper towels

Exhibitors sampling k!g_;_’“ !

or beverages are required to
have a hand washing station.

SELECT YOUR PRODUCT CATEGORY

Each exhibitor’'s space will be identified on-line by the
company's product or service category. Choose from
these options:

* Accessories for Retailers
(Things sold to Retalil
Customers)

* Allied Beverages

» Packaging Equipment
& Materials

* Professional Services

* Publications, Shows &

* Allied Foods: Pastries,
cookies, cakes, candies

* Brewing & Grinding
Equipment (Commercial)

* Cart & Kiosk Manufacturers

» Chocolate, Cocoa

* Flavorings, Syrups,
Sweeteners, Additives

» Green Coffee

» Growers’ Requirements

Non-Profits

* Retailers Requirements
(Things used in a store by
the retailer)

* Roasted Coffee
(Wholesale)

* Roasters Requirements

* Tea

» Water Treatment Products
& Services
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GEORGE R. BROWN CONVENTION CENTER

1001 AVENIDA DE LAS AMERICAS
HOUSTON, TEXAS
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SPECIALTY COFFEE ASSOCIATION OF AMERICA
APRIL 29 - MAY 1, 2011

EXHIBIT BOOTH SALES, WAIVERS EXHIBIT SERVICES CONTRACTOR/

& FACILITY QUESTIONS
Speciality Coffee
Association of America
330 Golden Shore, Suite 50
Long Beach, CA 90802

SHOW DECORATOR
FREEMAN
WWW.FREEMANCO.COM
Tel: 713-433-2400 « Fax: 713-469-5613
E: FreemanHoustonES@freemanco.com

Tel: 562-624-4100 | Fax: 888-688-4549 Service Kit Online ordering: www.myfreemanonline.com

exhibit@scaa.org | scaaevent.org

Service Kit on-line support:
888-508-5054
Freeman Exhibit Transportation:
800-995-3579
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PARTIALLY OBSTRUCTED
REDUCED BOOTH PRICE

17 CEILING AREA - NO HANGING BANNERS
BOOTH STRUCTURES LIMITED TO 8-0°

HOUSING
Par Avion Meetings & Conventions
6033 W. Century Blvd., Suite 780
Los Angeles, CA 90045
Tel: toll free 1-800-826-0143 or 310-590-4711
Fax: 310-649-3554
Housing forms are online at www.scaa.org.

2011 scaA
EXPOSITION

GEORGE R. BROWN
CONVENTION CENTER

HOUSTON, TEXAS
Trade Show:
April 29 - May 1, 2011

Hall E — ACTIVITY HALL:

e United States Barista
Championship
Coffee of the Year
SCAA Store

United States Cup Tasters
Championship

The Cupping Exchange

SCAA is continuing its green initiative.
2011 Exhibitor Service Kits are
available exclusively on-line.

Visit www.scaaevent.org
to view a live floor plan and
booths currently available.
Printed floor plan is an
approximation only and is
subject to change.

GEORGE R. BROWN CONVENTION CENTER
AND ARAMARK
1001 Avenida de las Americas
Houston, Texas 77010
T: 713-853-8000 * F: 713-853-8090
www.houstonconventionctr.com

Do not use for shipping - refer to Exhibitor Service Kit.



Gl BB 1001 Avenida de las Americas

HOUSTON Houston, TX 77010
713-853-8000 fax 713-853-8090

FOOD MANUFACTURERS' SAMPLING FORM

Items dispensed are limited to the products manufactured or processed by the exhibiting firm and
must be related to the theme of the show. ARAMARK Corporation has food and beverage distribution
rights within the George R. Brown Convention Center. Expositions sponsoring organizations and/or their

exhibitors may distribute sample food and/or beverage products ONLY upon written authorization. All

sample items MUST receive prior approval and confirmation from ARAMARK Corporation, and the
George R. Brown Convention Center management. Exhibitors who do not comply will be asked to
remove the item(s) from the facility.

For questions concerning sampling or purchase of food and/or beverage items used as traffic promoters
(i.e. coffee, popcorn, sodas, bar service, etc.) contact the ARAMARK sales office at (713) 853-8153. ALL
REQUESTS MUST BE RECEIVED AT LEAST TWO WEEKS PRIOR TO THE START OF SHOW TO
ALLOW TIME FOR PROCESSING. PLEASE MAKE NO ARRANGEMENTS PRIOR TO APPROVAL.

GENERAL CONDITIONS FOR SAMPLING:

1. All items are limited to SAMPLE SIZE.
e Beverages may be dispensed in containers holding not more than 2 oz.
e Food items are limited to “bit size” (1 oz. or less).

2. The applicant named below acknowledges they have sole responsibility for use, sale, servicing or other
disposition of such items in compliance with the applicable laws. Accordingly, the applicant agrees to
indemnify and forever hold harmless ARAMARK Corporation, the George R. Brown Convention Center, and
the City of Houston from all liabilities, damages, losses, costs or expenses resulting directly form their use,
sale, serving or other disposition of such items

3. There is no fee required with a sampling form application

4. Standard fees for storage, handling, delivery, sales tax, etc. will be charged where applicable.

Name of Event Event Date(s)
Firm Name Booth No.
Address City State Zip
On-Site Contact Phone Fax

Signature Date

Product(s) you wish to dispense
Size of portion to be dispensed
Proposed method of dispensing and reason for offering samples

Convention Center Authorization

APPROVED APPROVED

General Manager Facility Management
ARAMARK Corporation George R. Brown Convention Center

10



S 23rd Annual SCAA Exposition Exhibitor Name as it should appear on Exhibitor
Houston, Texas List and signage:
=mzazwe  \Welcome Reception: April 28, 2011 e Trade Show: April 29 - May 1, 2011 rgrom Company or Organization Name Rev.7/10

2011 Exhibitor Application & Contract
Exhibitor hereby contracts for exhibit space at the Specialty Coffee Association of America’s (“SCAA”) 23rd Annual Exposition to be held April 28-May 1, 2011, in Houston, Texas at
the George R. Brown Convention Center. Exhibitor agrees to abide by the SCAA Exhibitor Terms and Conditions attached hereto and incorporated herein by reference, as well as the
supplemental Rules and Regulations stipulated by the host Convention Center. Exhibitor acknowledges that any additional requirements such as furniture, electrical, water, special
signs, audio-visual, catering, services of the show decorator, maintenance, porters, drayage, etc. will entail separate charges payable by Exhibitor.

(Complete the Following. PRINT CLEARLY. This is how your company address shall appear on the exhibitor list and in the program.)

Company or Organization Name: ~ SCAA Member Q Yes Q No Member# Interested in becoming a Member: Q Sign me up using the
completed Membership Application Q Contact me to discuss

Street Address:

City State Zip Country:

Show Management Contact: (Receives all show materials) E-Mail:

Sales and Marketing Contact if different than Show Management Contact (website/Public contact): E-Mail:

Telephone #: Ext#  Fax # Website:

Products/Services to Be Exhibited in Booth: Will Any Food or Beverage Be Sampled ? QYes QNo
See Show Rules, pages 4,5 and 10.

Will you sell merchandise “retail” at the show? Q Yes 0 No Remittance of sales tax is required if retailing. See show rules, see page 5 and 6.
Check Your Primary Product Category from list below:

1 Accessories for Retailers (Things sold to Retail Customers) 1 Cart & Kiosk Manufacturers 1 Growers’ Requirements 1 Retailers Requirements 1 Water Treatment Products &
U Allied Beverages 1 Chocolate, Cocoa O Packaging Equipment & Materials 1 Roasted Coffee (Wholesale) Services

U Allied Foods: Pastries, cookies, cakes, candies U Flavorings, Syrups, Sweeteners, Additives 1 Professional Services U Roasters Requirements

U Brewing & Grinding Equipment (Commercial) U Green Coffee U Publications, Shows & Non-Profits  ( Tea

Booth spaces are sold as Regular, Corner, Island or Tabletop configurations. Regular booths are 10’x10" and can be purchased in multiples that are connected to make longer booths, such as three
Regular booths making a 10’ x 30’ space. A Corner booth is any 10’ x 10’ space that is open to two sides at the end of an aisle, and can be purchased alone or in addition to adjoining Regular
spaces. Adjoining Corner booths, commonly called “end-caps,” cannot be purchased. Island Booths are spaces of 20’ x 20’ or larger open on all sides to aisles. Regular and Corner booths
include carpet and 8-ft. back and 3-ft. side drapes. Island booths include carpet. Tabletop spaces consist of one 6-ft. x 30-inch skirted table supplied with two chairs. SCAA reserves the right to
refuse exhibit space applications. Tobacco, firearms, alcoholic beverages, and sexually explicit products may not be brought onto the show exhibit floor, nor may they be advertised, marketed, or
displayed on the exposition floor. You must be 16 years or older to enter exhibit hall during move-in or move-out and 12 years or older to enter exhibit hall at any time.

EXHIBIT SPACE TYPE MEMBER PRICE NON-MEMBER PRICE aTy. COST:
10’ x 10’ Regular Booth $1,850 $2,250
10’ x 10’ Corner Booth $2,250 $2.750
20’ x 20" Island Booth $9.000 $12.000
20’ x 30’ Island Booth $12.700 $16.500
20’ x 40’ Island Booth $16.400 $21,000
Table Top $1,150 $1,725
Exhibitor applies for the following booth locations (Use booth#’s supplied from Exhibit Hall Map at www.scaashow.org) Total Booth Contract Cost =
1st Choice(s): 2nd Choice(s): 3rd Choice(s):

Assignment of space is initially by seniority with remaining spaces filled on a first come, first served basis. SCAA assignment of space is final and shall constitute an acceptance of the Exhibitor’s
commitment to occupy space. After assignment, space location may not be changed or transferred by exhibitor without the written consent of SCAA. In consideration to SCAA reserving the assigned
space, Exhibitor hereby warrants a financial commitment to SCAA to the extent of the Total Booth Contract Cost. SCAA reserves the right to move/assign exhibits to different locations than initially
assigned.

Payment Terms: Exhibitors that sign up for one (1) 10x10 booth at the 2011 SCAA Exposition and one (1) 10x10 booth at the 2010 Middle East Coffee and Tea Convention shall receive a 10% credit
on both booths upon payment in full of the 10x10 booth for the 2011 SCAA Exposition. Cancellation of either contract will result in forfeiture of the remaining 10% credit and all other cancellation/
termination penalties herein shall apply. Prior to October 15, 2010, 25% of the Total Booth Contract Cost shall be payable upon reservation of booth space. Exhibitors that have reserved booth spaces
will be invoiced for the balance of the Total Booth Contract Price unpaid as of September 16th for payment due October 16th. After October 16, 2010, booth space reservations must be accompanied by
100% of the Total Booth Contract Cost. Booths not paid in full by October 31, 2010 are subject to relocation or cancellation at SCAA's discretion. | hereby authorize SCAA to charge the balance due for
my booth space on 10/31/2010. Exhibitor must maintain their membership, be current with their company’s professional membership fees and stay current through May 1, 2011 to qualify for Member
booth pricing. To the extent professional membership and membership fees are not maintained on a current basis, Non-Member pricing will apply. BGA, RG and individual SCAA memberships do not
qualify for exhibitor discounts.

Cancellation/Booth Downsizing Policy: As the Show dates approach it becomes increasingly more costly for the SCAA to re-sell cancelled exhibit booth spaces. Exhibitors that wish to cancel or
downsize all or a portion of their reservation commitment must do so in writng on company stationery. Such written notice will be deemed accepted on the date received at the SCAA office in Long
Beach, CA. Cancellations or booth downsizings made prior to October 15, 2010 are subject to forfeiture of any Deposit or 25% of the Total Booth Contract Cost. Cancellations or booth downsizings
made after October 15, 2010 but before January 15, 2011 will result in a forfeiture of 50% of the Total Booth Contract Cost. Cancellations or booth downsizings made after January 15th but before March
1, 2011 will have a 75% forfeiture of the Total Booth Contract Cost, and cancellations or booth downsizings made after March 1, 2011 will result in a complete forfeiture of the Total Booth Contract Cost.
The undersigned acknowledges that they have read and agree to all to the provisions of this Contract as well as the Exhibitor Terms and Conditions found on the back side of this Contract.

Agreed this Date: Signature of Exhibitor:
Credit Card # “I am authorized to execute this contract on behalf of Exhibitor.”
SCAA STAFF USE ONLY: Qiwishto | oo ear — :
Payment Method: ~ Check# pay by wire. Exp.Date__ BillingZipCode______ Security Code
Credit Card Send wire Name on Card:
Booth # (s) Assigned: instructions. | Authorized Signature:
Booth Size: Title/Position at Exhibitor Company

Make checks payable to SCAA. Fax, Email or mail Contracts and payments payable to SCAA to:
SCAA Show Manager, 330 Golden Shore, Suite 50, Long Beach, CA 90802
T: 562-624-4100 F: 949-497-3832 E: exhibit@scaa.org

White - SCAA1 Pink - SCAA2 Yellow - Exhibitor
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CQ 23rd Annual Exposition - Houston, Texas
corte 225550 2011 EXHIBITOR TERMS & CONDITIONS

CODES & AGREEMENTS: Exhibitor hereby agrees to be bound by the “Rules and Regulations of the Exposition.” Exhibitor further agrees to adhere to and be
bound by (i) all applicable fire, utility, tax,copyright and building codes and regulations; (ii) any rules or regulations of the facility where the Exposition is being
held; (iii) the terms of all leases and agreements between the SCAA and the managers or owners of said facility; and (iv) the terms of any and all leases and
agreements between SCAA and any other party relating to the Exposition. Exhibitor shall not, nor shall Exhibitor permit others to do anything to the Booth or
do anything in the facility which would cause a difference in conditions from those previously approved by the insurance carriers of the SCAA, or the managers
or owners of said facility, which will in any way increase premiums or costs payable by any of said parties.

SPACE ASSIGNMENTS: SCAA shall use its best efforts to locate the Booth(s) in one of the locations as designated by Exhibitor in the Contract attached
hereto. Notwithstanding the above, SCAA reserves the right to change location assignments at any time, as it may in its sole discretion deem necessary. Space
will be assigned on a seniority basis at the 2010 show with remaining spaces assigned on a first-come, first-served basis. Special consideration will be given
to unique problems. Mail-in requests for exhibit space will not be considered without appropriate deposit enclosed.

EXPOSITION SPACE: All BOOTHS (Regular and Corner) include carpet, 8-ft high back and 3-ft high side drapes. All TABLETOPS include a 6-ft x 30-inch
skirted table & two chairs with minimal space behind. Exhibitor’s display may not exceed the height of the back and side drapes without permission of the Show
Manager. Management reserves the right to limit access to any area under contract to the association by the facility.

EXHIBIT STAFFING: Each person working at the exhibit booth must be registered for the Exposition. Exhibitor is entitled to register 4 staff per 10x10 Regular
and Corner booth, 2 staff per Tabletop, and 16 staff per 20x20 Island booth complimentary as “Exhibit Staff” if they complete and submit their reservations prior
to April 1, 2011. Extra and late “Exhibitor” registrations may be purchased. “Exhibitor” Badge is an Exposition registration which allows entrance to the Exhibit
Hall, the Welcome Reception and Keynote Session and all lecture sessions. Special events such as labs and banquet tickets may be purchased separately
by any registered Exhibitor.

INSTALLATION AND DISMANTLING: Installation of exhibits will take place at 8am to 7pm on Thursday, April 28, 2011 and 7am-Noon, Friday, April 29, 2011.
Dismantling may begin at 4:00pm - 10:00 pm on May 1, 2011. All exhibitor dismantling must be completed by 11am, Monday, May 2, 2011. Substantial financial
penalties will be assessed for any items not removed at this time. If your booth is 300 sg. ft. or larger and requires additional set up time, you may move in
beginning Wednesday, April 27, 2011, at 11 a.m. Early move in for booths less than 300 sq. ft. must be requested in writing and pre-approved by SCAA. Any
freight left on the show floor because your preferred carrier was a no-show as of 11am May 2, 2011 will be shipped by the show decorator with any available
freight company of the decorator's choice. Exhibitor agrees to pay freight charges. Any freight not prepared for shipping will be deemed abandoned.

ELECTRICAL, TELEPHONE, SPOT LIGHTS AND OTHER AMENITIES: All electrical outlets, telephone, water, gas, compressed air or supplemental lighting
must be ordered in advance and are the financial responsibility of the Exhibitor. Complete information and rates are included in the exhibitor service kit.

COFFEE CLEAN UP AND WATER SERVICE: SCAA will provide complimentary stations on the exhibit floor with water and sink for coffee making and clean
up. Use of restroom sinks for clean-up and disposal violates convention center policies.

SHIPPING LIMITATION: Shipping instructions will be supplied in subsequent show mailings. DO NOT ship anything directly to the building prior to show days.

EXHIBIT LIMITATIONS: The exhibit activity of each Exhibitor must be within the Exhibitor’s allocated space. Exhibitors may not use noise, lighting, odors,
disruptive language or behavior or other distractions judged by the Show Manager to be offensive or intrusive to other Exhibitors or attendees. Visual aid devices
or other mechanical devices shall not unduly interfere with other Exhibitors. Retail sales are permitted. Exhibitors are solely responsible for payment of any
applicable taxes, and ASCAP/BMI music rights/licensing fees for live or recorded music in their booth. SCAA reserves the right to require an exhibitor to cease
using live or recorded music if the exhibitor cannot provide documentation showing satisfaction of ASCAP - BMI royalty fees. See show rules for audio recording
and video cameras. No one under age 16, including infants, is permitted to enter the exhibit hall during move-in or move-out; no one under 12 is permitted in
the exhibit hall at any time, other terms, conditions and limitations in the Show Rules are a part of this contract.

LIABILITY: Exhibitor agrees that SCAA, JBS & Associates, George R. Brown Convention Center, City of Houston, ARAMARK Corporation and each of their
officers, directors, employees, representatives, shareholders and agents shall not be liable for any damage or injury to persons or property during the term
of this agreement from any cause whatsoever by reason of use, occupation and enjoyment of exposition space by Exhibitor or any person thereon with the
consent of Exhibitor, and that Exhibitor will defend, indemnify and save harmless SCAA, JBS & Associates, George R. Brown Convention Center, City of
Houston, ARAMARK Corporation and its officers, directors, employees, representatives, shareholders and agents from all liability whatsoever on account of
any such damage or injury, whether or not caused by the negligence or breach of any obligation by Exhibitor or its employees or representatives. Exhibitor
assumes entire responsibility and hereby agrees to protect, indemnify, defend and save harmless the SCAA, and JBS & Associates and their respective officers,
directors, employees, representatives, shareholders and agents, and the Exposition facility and its employees and agents from all claims, losses or damages to
persons or property, governmental charges or fines and attorney’s fees arising out of or caused by Exhibitor’s or it's agents installation, removal, maintenance,
occupation or use of the exposition premises or a part thereof. Exhibitor is responsible for the repair of any damage or disfigurement to the facility resulting from
the occupancy of an exhibit space including move-in/out. Exhibitors acknowledge that neither the SCAA, nor the Exposition facility maintain insurance covering
the Exhibitor’'s property and that it is the sole responsibility of Exhibitors to obtain business interruption, public liability, workers compensation, and property
damage or loss insurance covering such losses by Exhibitor. SCAA will contract the Exposition facility, a show decorator and/or private security to provide
security services during the periods of installation, public exhibit hours and dismantling and Exhibitor agrees that the provision of such security constitutes
adequate discharge of all obligations of the SCAA and JBS & Associates to supervise and protect the Exhibitor’s property. Exhibitor shall provide SCAA with a
Certificate of Liability Insurance showing SCAA, JBS & Associates, George R. Brown Convention Center, City of Houston, ARAMARK Corporation as additional
insureds. The Certificate shall provide for a 30-day written notice in the event of cancellation or material change of coverage. SCAA's failure to perform any
term or condition of this Agreement as a result of conditions beyond its control such as, but not limited to, war, strikes, fires, floods, terrorism, acts of God,
governmental restrictions, labor union strikes, power failures, or damage or destruction of any essential network facilities or servers, shall not be deemed a
breach of this Agreement.

REFUNDS, CANCELLATIONS AND BOOTH DOWNSIZING POLICYS: As the Show dates approach it becomes increasingly more costly for the SCAA to
re-sell cancelled exhibit booth spaces. Exhibitors that wish to cancel all or a portion of their reservation commitment must do so in writing on company stationary.
Such written notice will be deemed accepted on the date received at the SCAA office in Long Beach, California. Cancellations or booth downsizings made prior
to October 15, 2010 are subject to forfeiture of any Deposit or 25% of the Total Booth Contract Cost. Cancellations or booth downsizings made after October
15, 2010 but before January 15, 2011 will result in a forfeiture of 50% of the Total Booth Contract Cost. Cancellations or booth downsizings made after January
15th, but before March 1, 2011 will have a 75% forfeiture of the Total Booth Contract Cost, and cancellations or booth downsizings made after March 1, 2011
will result in a complete forfeiture of the Total Booth Contract Cost.

COOPERATION: The foregoing Terms and Conditions have been formulated to serve the best interests of the Exhibitors and attendees. ALL points not covered
herein are subject to interpretation and/or settlement by the Show Manager. Management reserves the right to limit access to any show area.

INSURANCE - MANDATORY: Exhibitor agrees to maintain adequate insurance to fully protect Show Management (SCAA & JBS & Associates) and their
affiliates, co-sponsors, service contractors and the George R. Brown Convention Center and City of Houston, ARAMARK Corporation from any and all claims,
arising from the Exhibitor's activities including, but not limited to, the installation, operation and dismantling of Exhibitor's display. The foregoing insurance
requirement includes claims under the Worker's Compensation Act or for personal injury, death, or for damage to property. Exhibitor understands that neither
Show Management, nor the Convention Center maintains insurance covering the Exhibitor's property and it is the sole responsibility of the Exhibitor to maintain
such insurance. Non-US corporations, see page 7 of Rules & Regulations.

Exhibitor is responsible for any and all damages caused by the Exhibitor or Exhibitor's agents, employees or guests. Exhibitor agrees to indemnify, defend and

hold harmless Specialty Coffee Association of America and JBS & Associates and all of their partners, affiliates, agents and employees from and against any
liability for loss or damage of any kind which Exhibitor may directly or indirectly cause.

EXHIBITORS IN THE SHOW MUST CARRY: Statutory limits for Workers' Compensation and Commercial General Liability including products and completed
operations, independent contractors personal injury and blanket contractual liability insurance limits of at least $500,000 per occurrence and $1,000,000
aggregate. These coverages must be evidenced by a Certificate of Insurance with a 30-day notice of cancellation provision to the holder. The certificate must
name Specialty Coffee Association of America, JBS & Associates and the George R. Brown Convention Center, City of Houston, ARAMARK Corporation as
additional insureds and be provided to SCAA at least 30 days before the exhibit date.

Email or mail certificates for all named entities to: SCAA, 330 Golden Shore, Suite 50, Long Beach, CA 90802 or exhibit@scaa.org.



SCAA ANNUAL MEMBERSHIP APPLICATION

PLEASE PRINT ALL INFORMATION, RETURN BY MAIL OR FAX TO 562-624-4101 OR JOIN ONLINE AT WWW.SCAA.ORG

First Name: MI: Last Name: Title:
Company: Tel:( )
Address: Fax:(
800:( )
City: State: Zip/Postal Code Country:

Personal E-Mail (used as your login, must be unique from company email):

Company Email:

Website URL:

CIRCLE ONE MEMBERSHIP PRICE/CATEGORY

COFFEE-ORIENTED RETAILERS

Operating one or more retail locations in which coffee in whole bean,
ground and/or beverage form is either a primary or secondary product.
(Coffee house, coffee shop, mail order, café & bakery, etc.)

Basic dues (1 location)
Basic dues + multiple locations x $35 each (max: $1095)= $

COFFEE CARTS / KIOSKS / DRIVE THRUS
Selling coffee beverages primarily through mobile or smaller permanent
or semi-permanent locations within other retail establishments.

Basic dues (1 location)
Basic dues + multiple locations x $35 each (max: $1095)= $

ROASTER WHOLESALERS
Roasting coffee for wholesale distribution to retailers for resale.

Up to 1,000 bags/year
1,001 to 10,000 bags/year
10,000+ bags/year

ROASTER RETAILERS
Operates one or more retail locations and roasts their own coffee.

1 - 3 stores
4 -10 stores
11+ stores

OFFICE COFFEE SERVICE (OCS) VENDING
Providing coffee, etc. to offices, businesses, factories, etc

Up to $500,000
500,001 to $1,500,000
$1,500,000+

ASSOCIATE MEMBERS (NON-VOTING MEMBER)
Press, Trade and other Non-profit Associations

$195

$195

$405
$775
$1,175

$405
$775
$1,175

$405
$775
$1,175

$285

GROWERS / EXPORTERS / PRODUCERS
Production and exportation of green coffee.

Growers/Cooperatives 1-1,000 bags/year
Growers/Cooperatives 1,000-6,000 bags/year
Growers/Cooperatives 6,000+ bags/year
Coffee Exporters

Producer Associations

IMPORTERS / GREEN BROKERS
Supplying green coffee from coffee producing countries.

Up to 25,000 bags/year
25,001 to 100,000 bags/year
100,001+ bags/year

ALLIED PRODUCTS & SERVICES

Providing products, equipment, or services for the specialty coffee industry.

Offering espresso machines, coffee brewing equipment, chocolates, syrups,
condiments, packaging, consulting and professional services.

Up to $500,000
$500,001 to $1,500,000
$1,500,000+

DISTRIBUTORS (SPECIALTY FOOD SERVICE / OTHER)
Buy products from suppliers and resell them to retailers.

Up to $500,000
$500,001 to $1,500,000
$1,500,000+

CULINARY PROFESSIONALS / RESTAURANTS
Operating one or more food service locations in which coffee is not the
primary product.

Culinary Professionals
Restaurants up to $10,000,000
Restaurants over $10,000, 001

$195
$365
$695
$695
$1,055

$405
$775
$1,175

$405
$775
$1,175

$405
$775
$1,175

$215
$405
$775

SELECT PAYMENT METHOD

International Members please add a $30.00 supplemental mailing fee to your total.

All payments payable to SCAA. Sign up for 2 years, receive 10% discount, 3 years receive 20% discount. FOR OFFICE USE ONLY
CIRCLEONE: CHECK DISCOVER SELECT ONE: 1YEAR___ 2YEAR___ 3YEAR MEMBER NUMBER
MONEY ORDER VISA AMERICAN EXPRESS
WIRE TRANSFER  MASTERCARD OTHER TOTAL $

(US FUNDS ONLY) SOURCE CODE
CREDIT CARD NUMBER: CCID:
CARDHOLDER NAME: Exp:
AUTHORIZED SIGNATURE: DATE:

O  Check here if you do not wish to receive FAX and email communications from other SCAA Members and SCAA Business Partners.

O Yes! I’ll join SCAA in going GREEN. Receive the bi-monthly Specialty Coffee Chronicle via digital reader and the Membership Directory on CD.
Purchase your membership online at WWW.SCaa.0rg

' S: SPECIALTY COFFEE ASSOCIATION OF AMERICA
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The Specialty Coffee Association of America presents

SYMP@SIUM 201

Jom tHe Symrosium CommuniTy

Symposium is about dialogue. It is about making connections and learning

frorn fellow industry experts. This happens naturally af the event - in the
hall ways, in the sessions, over dinner - but Symposium is not just about the
event. It is about everything that happens in between, throughout the rest
of the year. This is the idea behind the Syrmposiurn Community: It is a place
to reflect on the sessions, ask questions about the topics, and let your voice
be heard on important issues that have an imnpact on the entire industry.

o VIEW VIDEOS OF SYIMPOSIUIN SESSIONS <k
% VIEW VISUALS FROIM €4aCH SE€SSION %

¢ BROWSE THROUGH PHOTOS OF THE €VEeNT %
% communicaTe WITH FELLOW SYMPOSIUM aTTenbees %

Join the Syrmposium Cornmunity by registering for the 3rd Annual SCAA
Syrmposium and gain access to this unique online Meeting place.

April 27-28, 20l at The SCAA Event

The Hilton Americas-Houston in Houston, Texas

RECISTER TODAY @ SCAASYMPOSIUM.ORG




